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NATIONAL 





ASSETS 


Cash on Hand and Due from Banks 
United States Securities Owned 
Stock in Federal Reserve Bank 
Other Stocks and Bonds 

Loans and Discounts 


Furniture and Fixtures . 


Banking House . 
Other Real Estate . 





LIABILITIES 
Capital Stock 


STATEMENT OF CONDITION 
At the Close of Business, March 29, 1939 








$ 58,693,825.12 
24,129,029.65 
32 1,000.00 
2,726,649.45 
40,983,790.38 
293,966.90 
2,345,000.00 
|,211,584.80 
$130,704,846.30 





$ 8,000,000.00 


Surplus Fund : 2,700,000.00 
Undivided Profits, Net 3,479,367.55 
Reserved for Taxes, Etc. . 195,580.99 
Reserved for Dividends 320,000.00 
DEPOSITS 
Individual $75,081,816.57 
Banks and Bankers 33,721,465.87 
U. S. Government 7,206,615.32 
1 16,009,897.76 





First NATIONAL BANK 


IN DALLAS memser FEDERAL DEPOSIT INSURANCE CORPORATION 


$130,704,846.30 
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. «+ but you'll not find it in the diction- 
ary. It’s the chemical formula for a na- 
tionally used household article. We 
likewise, in the preparation of foods, 
have definite formulas embracing es- 
sential “National” Coffee Shop require- 
ments, such as Well Selected Quality 
Foods Prepared Under Strict Sanitary 
Conditions and Served by a Personnel 
Knowing Most About Fine Foods. 
Summing up... Affiliated National 
Hotel’s 25 popular priced Coffee Shops 
transform a comprehensive food pro- 
gram into delightful repasts for their 
the ds of satisfied patrons. You, too, 
may enjoy the results of our perfected 
food program. 


ALABAMA 
THOMAS JEFFERSON 


ILLINOIS 





JUNG HOTEL 
HOTEL DE SOTO 


‘ON, 


NEW MEXICO 
HOTEL CLOVIS 


VIRGINIA 
HOTEL MOUNTAIN LAKE 
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PULL 


Does your advertising pull? 
Don’t it get the results you'd 
like to obtain? 

Congratulations, if it does! If 


it does not.. call us! 


1-2913 


FRANK STANLEY 


CALDER & CAMPBELL 


Aduertising 


LINZ BUILDING DALLAS 











Keeping Pace with the 


MARCH OF TIME 


We Are Equipped 
With the Latest in 


RUG CLEANING 
Equipment 


Eighty rugs are renewed daily by 
this latest rug machinery .. . Call 
us from office or home. 


IDEAL LAUNDRY 
& CLEANING CO. 


3616 Ross Phone 3-214] 














C-9-253-54 = views expressed by authors in these articles. 
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Statement of Condition 


Condensed Statement of Condition, March 29, 1939 


RESOURCES 


Loans and Discounts $29,111,115.16 


Bankers Acceptances and Commod- 
ity Loans § 734,364.23 
1,975,000.00 
358,806.16 
198,000.00 
225,000.00 
16,998 ,249.97 
1,902,710.70 
3,047,408.57 


23,374,379.54 


Banking House 

Other Real Estate 

Furniture and Fixtures 

Stock in Federal Reserve Bank 
U. S. Government Securities . 
State of Texas Securities 
Municipal and Other Securities 
Cash in Vault and with Banks 





-Total $82,925,034.33 


LIABILITIES 


Capital ‘ $ 4,000,000.0 
. $3,500,000.00 


567,116.17 


Surplus 


Undivided Profits 4,067,116.1: 





Reserve for Dividends Payable April 
1 and July 1, 1939 


Reserve for Interest, Taxes, Etc. 

DEPOSITS: 
Individual 
Banks 


U. S. Govern- 
ment... . 9,642,236.00 


240,000.0 
250,651.5 


$43 ,024,479.69 
21,700,5 50.88 


74,367,266.57 





Total $82,925 ,034.33 
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BATCH of figures, neatly and pains- 

takingly prepared, gave Dallas and 
ie Southwest one of their leading bank- 
s, Nathan Adams. 
The figures were arranged in columns 
y a youthful bookkeeper in the Giles Na- 
onal Bank, Pulaski, Tennessee, more 
1an half a century ago, and composed a 
atement introduced in a lawsuit. The 
ite Captain John S. Wilkes, treasurer of 
ie Texas & Pacific Railroad, had returned 
) his old home from Dallas to try a law- 
it. The account he needed in trying the 
young Nathan 


A. 


ise. Was prepared by 
dams. As an appreciation of the splendid 
ork done by the youthful banker, Cap- 
1in Wilkes offered him a position in the 
neral offices of the railroad in Dallas. 
hree days after Christmas, 1888, Nathan 


Nathan Adams today. This photograph 
was made on a recent hunting trip in the 
Texas Hill Country—Langley Photo. 
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‘Fifty Years 
Oo b Gorxvice 


Adams was at work in the railroad offices 
and thus began his career in Dallas and 
the Southwest. 

A few months as a clerk in the railroad 
offices gave Nathan Adams a new per- 
spective and he returned to banking. His 
first job upon leaving Giles College back 
in Tennessee had been as a runner for 
the Peoples’ National Bank of Pulaski. 
However, he had previously dipped into 
big business when he performed as a cash 
boy in one of Pulaski’s leading general 
stores. He was 15 when he took up bank- 
ing at $8.33 per month. 

After a time with the People’s National 
he took over the management of a book- 
store. He became so popular with the 
young people of the town that the busi- 
ness grew rapidly. A brother-in-law coaxed 
him back to banking and he accepted a 
position with the Giles National Bank as 
a bookkeeper at the princely salary of 
$16.66 per month. 

In Texas, Mr. Adams immediately 
earned more money. His capital, cash in 
hand, upon arrival had been only $4. He 
took abode in the St. George Hotel, tem- 
porarily. 

On April 22, 1889, he took up in Dallas 
where he had left off in Tennessee. The 
late N. A. McMillan, then cashier of the 
old Exchange National Bank, placed him 
as utility and relief man in the bank. The 
Exchange National, through merger, be- 
came the First National and on April 22, 
1939, it will have seen fifty years of 
continuous service from Nathan Adams. 

Today, after a half century of contin- 
uous service with the institution he now 
heads, the First National Bank in Dallas, 
associates, employees, friends and neigh- 
bors are preparing a three-day golden an- 
niversary celebration honoring Mr. Adams. 
Beginning Wednesday, April 19 with a 


1939 


Mr. Adams at the age of 18, just before 
he left Pulaski, Tennessee, to come to 
Dallas in 1887 


dinner by associates and employees, the 
celebration extends over Thursday with 
a second dinner by friends and neighbors 
Wednesday night, April 20. To this din- 
ner many of the nation’s outstanding 
bankers and financiers have been invited. 
Friday afternoon, open house will be held 
by the bank in its banking rooms for the 
citizens of Dallas and Texas. 

Mr. Adams, like many other men to 
win distinction in the affairs of the na- 
tion, was born in Giles County, Tennes- 
see. His father, Major Nathan Adams, 
long an outstanding member of the Ten- 
nessee bar, was graduated from Vander- 
bilt University. With the outbreak of 
war between the North and South, Major 
Adams enlisted in the cause of the Con- 
federacy. 

An uncle of Nathan, Jr., Gen. John 
Adams, with Robert E. Lee resigned from 
the regular U. S. Army and came home 
to defend the cause of the South. General 


Continued on Page 28) 











UMPHREY 
B23 
4 Portrait 


R. UMPHREY LEE is a Christian 

gentleman. He is also a diligent 
scholar, a wonderful preacher, a first class 
administrator, and an excellent teacher. 
... But mainly he is a human being with 
an unique knack of making each person 
whom he meets feel as if perhaps this isn’t 
such a hopeless world after all. He does 
this by the generous use of a disarming 
smile combined with the ability to mani- 
fest a genuine interest in what you have 
to say. It is practically impossible to be 
insensitive to his charm. 

These characteristics must have been 
evident to a number of the members of 
Southern Methodist University’s board of 
trustees because in November, 1938, he 
was unanimously elected to head that in- 
stitution. He accepted, and after settling 
his affairs in Nashville, where he has been 
dean of the Vanderbilt School of The- 
ology since 1936, he moved to Dallas and 
quietly took over the reins of the Uni- 
versity March 1. There was no ceremony, 
althouglt he has grudgingly consented to 
submit to a formal inauguration next 
year. 

A cursory examination of his career 
will reveal an unbroken series of successes 
in a number of pursuits in different, al- 
though allied, fields. Dr. Lee was born in 
Oakland City, Indiana, forty-six years 
ago. His parents were the Rev. Josephus 
and Esther (Davis) Lee, whose ancestors 
first settled in Kentucky about 1816. He 
spent his early life in Indiana and Mis- 
souri, where he attended public schools. 
He and his parents moved to Brownwood, 
Texas, in 1910. He attended Trinity Uni- 
versity, graduating with a B.A. degree in 
1914. He entered S.M.U. when it opened 
in 1915, and was elected first president 
of the student body. He was awarded the 
Master of Arts degree in 1916. 

In 1917 he married Miss Mary Mar- 
garet Williams of Gatesville, Texas. They 
have one son, Umphrey, Jr. 

During 1917 and 1918 Dr. Lee was en- 
gaged in war work. Ordained in 1918, he 
served as pastor of the Methodist Church 
at Cisco, Texas, until 1919, when he was 
elected director of the Wesley Bible Chair 
in Austin. He served successfully in this 
capacity until 1921. 

In 1923 he began his pastorate at the 
Highland Park Methodist Church. When 
he resigned in 1936 to become Dean of 
the School of Religion at Vanderbilt Uni- 
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Dennis Hayes Photo 


DR. UMPHREY LEE 


versity he had set something of a record 
in the Methodist church for holding on to 
one pulpit. His congregation simply 
wouldn’t let him go. They did give him 
several leaves of absence during which 
time he did graduate work at the Union 
Theological Seminary and took a doctor 
of philosophy degree at Columbia Uni- 
versity. He also begged off six months or 
so to study in Germany and England, and 
managed to find time to teach homiletics 
in the $.M.U. School of Theology from 
1927 until 1932. During the course of his 
scholarly pursuits he became a recognized 
authority on the career of John Wesley. 
His books, The Lord’s Horseman—John 
Wesley and John Wesley and Modern Re- 
ligion are accepted as definitive works on 
that eminent churchman. 

His ability as a speaker must be known 
to many persons. Since becoming presi- 


By 
R. C. KNICKERBOCKER 








dent of S.M.U. he has averaged making 
about three speeches a day and has turned 
down that many more requests for his 
winning oratory. He says his speech is 
anywhere from two to eighteen minutes. 
Never more. There is seldom a superfluous 
word. He is a neat phrase turner. He can 
make a simple statement devastating, and 
vice-versa. Withal he has, and his friends 
think this his prime virtue, an inspired 
sense of humor. His asides have been 
known to scorch; however, they never 
really burn. He is kind, sympathetic to 
his friends’ troubles. He is, simply, a real 
gentleman. 

When his election was urged by hun- 
dreds of Dallas businessmen the following 
statements were given as reasons why he 
should be made president of $.M.U.: 

“A minister without ecclesiastical am- 
bitions who has won the respect of his 
own church without antagonizing other 
faiths. 

“A scholar in academic as well as re- 
ligious fields, who would stimulate a fac- 

(Continued on Page 29) 
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Dallas’ STAKE IN AVIATION 


N 1938, 19,141 persons bought tickets 

_ in Dallas and boarded regularly sched- 

led airliners at Love Field. 

Impressive as it is, that total is only a 

rt of the factual proof that Dallas’ 

»ve Field is one of the key airports of 

merica. 

The rendezvous with Destiny which 

gan when John Neely Bryan chose a 

e for his log cabin on the east bank of 

e Trinity River in 1841 has consist- 

tly revolved around transportation. 

yan’s cabin, the first permanent house 

Dallas, was a stone’s throw from a 

ver crossing which Indians had used for 

nturies. Every chapter in the city’s his- 
ry since that day has been tied closely 

transportation — the coming of the 
ilroads, which gave the village of Dallas 

s first taste of growth; the building of 

odern highways, which still further em- 

iasized its dominant position in the 
uthwest; and the coming of air trans- 

yrtation, which brought Dallas within a 

iy’s travel of every other metropolis in 
America. 

It is symbolic that Dallas’ interest to- 
day is centered on securing canalization 
of the Trinity River to the Gulf of Mex- 
ico, thereby completing the logical trans- 
portation system required by the manu- 
facturing and distributing center for an 
eighth of the nation. 

Because aviation is the youngest of 
Dallas’ transportation facilities, some of 
us have failed to appreciate its importance 

the city’s business picture today. A 
postcard analysis of the big business 
which is concentrated at Love Field will 

tablish a better appreciation of what 
he airport means to Dallas: 

Nine firms which are housed at Love 

‘ld have a total of 302 employees. 

Their annual payroll is approximately 

92,000. 


The city’s investment in Love Field has 
made possible the development of busi- 
nesses which give employment to 302 
Dallas people, and add nearly $800,000 
annually to the buying power which is 
loosed in Dallas trade channels. 

In addition, these businesses which 
Love Field and the aviation industry have 
given to Dallas make purchases of sup- 
plies and equipment from Dallas mer- 
chants, both retail and wholesale, which 
mount into the hundreds of thousands of 
dollars annually. A complete survey on 


By 
B. B. Owen 


Chairman, Chamber of 
Commerce Aviation 
Committee 


annual expenditures of Love Field busi- 
nesses with Dallas merchants is lacking, 
but one firm alone reports that its local 
expenditures last year were more than 
$175,000. 

The 19,141 passengers which Dallas 
put on the ships of Braniff, American 
and Delta Airlines meant more air pas- 
senger business per capita than was pro- 
duced by any other American city last 
year. 

Only one ocean port in America put 
more passengers aboard steamships than 
Love Field originated for the airlines. 

The government’s contract carriers 
took 555,530 pounds of air mail—more 
than 277 tons—out of Dallas last year. 
The 1938 total was an increase of 18.5 
per cent over Dallas’ 1937 air mail 
poundage total. 

Air express shipments which originated 


Dallas’ two municipal airports, as seen from the air. Below 
s Love Field, one of the key airports of the nation. Nine 
rms housed at Love Field have 302 employees with a total 
nnual payroll of $792,000. At right is Hensley Field, which 
i leased to the army for training of reserve officers. 
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in Dallas during 1938 totaled 15,617, a 
gain of 13.11 per cent over the 1937 
total. They included shipments to every 
state, to Canada, Mexico, Central and 
South America, Hawaii, the Phillippines, 
China and points as distant as Sumatra, 
with overnight service to points 2,500 
miles distant. 

There is every indication that 1939 
will bring a tremendous increase in the 
business and industrial value of Love Field 
to Dallas. For instance, the January, 1939, 
total on air mail poundage from Dallas 
showed a 22 per cent increase over the 
total for the same month of 1938; and 
the Railway Express Agency reported a 
19.7 per cent gain in air express ship- 
ments. 

The largest employer of local labor at 
Love Field is Braniff Airways, whose oper- 
ating and maintenance headquarters are 
permanently located there. Braniff has ap- 
proximately 190 employees. Among the 
other firms at the airport which employ 
approximately 110 additional people are 
American Airlines, Delta Airlines, Ben- 
nett Aircraft, Inc., Booth-Henning, Inc., 
Campbell Aircraft, the Dallas Aviation 
School, the Lou Foote Flying Service, and 
Southwest Aircraft Sales. 

Of particular significance in analyzing 
the importance of Dallas as a commercial 
aviation center is the fact that American 
Airlines’ fastest transcontinental schedule, 
The Mercury, makes only three inter- 
mediate stops between New York and Los 
Angeles. Those stops are at Nashville, 
Dallas and Tucson. The slower schedule 
makes five intermediate stops, at Wash- 
ington, Memphis, Fort Worth and El 
Paso. 

Dallas Aviation School at Love Field is 
one of seven government-approved avia- 


tion colleges in the country. It has an 


(Continued on Page 11) 




















The new $500,000 high school stadium and athletic plant in the reclaimed Trinity River 
bottoms, back of Parkland Hospital in North Dallas, is nearing completion. One section 
of the 20,000-seat stadium is shown here. It will be Dallas’ third big stadium, the others 
being the Cotton Bowl, seating 47,500, and Ownby Stadium at S. M. U., seating 20,000. 


Sjaorts: BUSINESS ASSET 


PORTS events in Dallas last year at- 

tracted an aggregate attendance of 
1,593,000 persons, and proved Dallas’ 
claim that it is the sports center of the 
Southwest. 

Dallas’ interest was spread over a wide 
sports field—baseball, football, basketball, 
softball, wrestling, boxing, soccer, tennis, 
golf, badminton, archery and fencing, to 
say nothing of such popular sports as 
boating, horseback riding, fishing, hunt- 
ing, swimming. 

Someone may ask why a Chamber of 
Commerce committee should be inter- 
ested in sports. The reasons are simple: 

Sports fit logically into the general 
business picture, stimulating trade, at- 
tracting out-of-town visitors who spend 
money with hotels and retail merchants, 
and advertising the city to its trade terri- 
tory in a way which indirectly benefits 
business generally. 

And sports are even more important to 
a well-rounded community life. The op- 
portunity of participating in—or witness- 
ing—clean, healthful sports is one of the 
greatest advantages a city can offer. The 


By 
C. Ownby 


Jordan 








Amateur baseball __. _... 135,000 
Softball _ 700,000 
S. M. U. football 

(home games) 70,000* 
Other college football 

games in Dallas _.. 60,000 
High school football -. 276:655* 
S. M. U. basketball 

(home games) _.. 11,000* 

High school basketball... 6,000* 
Soccer ae sists SOODO 
Pro boxing ew 81,115* 
Amateur boxing ae 
Pro wrestling . inane 


*Paid attendance totals; other totals are conserya- 
tive estimates. 


Chairman Chamber of Commerce Athletic Committee 


high degree of interest in sports in Dallas 
is one of its greatest recommendations as 
a place in which to live. 

Because sports do play such an impor- 
tant role in the community’s life and 
progress, it is well to have a factual under- 
standing of their importance to Dallas. 

Louis Cox of The Times Herald sports 
staff recently compiled and published at- 
tendance records of major sports attrac- 
tions in Dallas last year. To the average 
person, these totals are probably a revela- 
tion: 


Sport Attendance 
Professional baseball __. 98,750* 
Dallas exhibition games... 10,000 


A night baseball game in Dallas. Much interest has been generated by the recent reorganization of the Dallas club of the Texas League 
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He also estimated the number of active 
participants in other sports as follows: 
Estimated 


Sport Participants 
Golf 20,000 
Tennis 15,000 
Badminton =, Spee 
Archery RE en ee 250 
Fencing - ete 200 


Mr. Cox stated that the estimatcd 
700,000 attendance at softball games 
seemed high, but that it was the city park 
department’s total and that “it must be 
remembered that 89 softball diamonds in 
the city were occupied nearly every day 

(Continued on Page 14) 
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People 


AND 


Payrolls 


URING March, 110 new concerns 

located in Dallas, according to the 
scords of the Industrial Department of 
1e Dallas Chamber of Commerce. Of the 
umber, six were manufacturing plants, 
fteen wholesale concerns, ten oil com- 
inies, forty-eight retail and thirty-one 
iiscellaneous. Twelve national concerns 
cated branches in Dallas during the 
ionth, to serve the Southwest. Among 
1e new concerns were the following: 





(anufacturing: 

Ball-Harris Company, 1013 Elm Street. 
ypesetting. 

Borden Company, 1811 Leonard Street. 
ce cream. 

Crispettes Potato Chip Company, 207 
Vest Colorado Street. 

Dixie Ice Cream Company, 3414 Ross 
\venue. 

Oriental Transmission & Packing Com- 

any, 2615 Commerce Street; merger of 
riental Packing Company and Dallas 
elting & Supply Company, with R. W. 
Sharp as president; §. D. Womack, vice 
resident. Manufacturers of cut packing, 
saskets, etc., and distributors of complete 
ne of belting. 

Southern Garment Company, 1009! 
lm Street. Dress manufacturers. 


Wholesale and Branches: 

Air-Flow Cooling Equipment Com- 
any, 3307 Commerce Street. Air condi- 
ioning equipment. 

American Safety Flare Company, 3309 

Commerce Street. 

Barada & Page, Inc., 4525 Emerson 

venue. Chemicals. A. S. Barada, Jr., 
sales manager. Home office, Kansas City, 
\lissouri. 

Bennett & Lane, P. O. Box 4115, Sta- 
on A. Distributors of a line of spices and 
her products made by The Dill Com- 
iny, Norristown, Pennsylvania. 

Burka Bagging Company, 6225 Victor 
treet (William D. Capehart). Home of- 
ce, Galveston, Texas. 

Gane Brothers & Lane, Inc., 412 Insur- 
ce Building; T. W. Roberts, district 
unager. Glue and other bookbinders’ 
pplies. Home office, Chicago, Illinois. 

Market Distributing Company, 2103 
idiz Street. Produce. 

Paramount Fur Company, 312 Allen 
iilding. Furs. 

(Continued on Page 24) 
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Graphic Review of Dallas Business 
Business Indices, February, 1939, compared with February, 1938 





CONSTRUCTION CONTRACT AWARDS 
(TOTAL)* 


$1,290,000 
$1,157,000 


1938 








NON-RESIDENTIAL CONSTRUCTION 
CONTRACT AWARDS* 


$97,000 — 59.2% 


1939 
1938 $238,000 


CONTRACT AWARDS* 


9 $1,073,000 + 19.2% 


193 
199g $900,000 








BANK CLEARINGS 


$197,217,000 + 5.7% 


1939 
1938 $186,541,000 








BANK DEBITS 


1939 $215,529,000 — 1.6% 


1938 $219,181,000 








STREET RAILWAY PASSENGERS 


1999 4,729,221 + 2.3% 


1938 4,620,917 








INDUSTRIAL CONSUMPTION OF 
NATURAL GAS 


517,616.4 C.F. + 16.3% 


1939 
1938 444,825.6 C.F. 








INDUSTRIAL CONSUMPTION OF 


ELECTRIC POWER 


2,661,113 K.W.H. — 4,2 
Be aaa 


1939 
193g 2.800,015 K.W.H. 








POSTAL RECEIPTS 


1939 $328,345 


1938 $312,817 








TELEPHONES 


1939 90,979 


1938 86,331 


ELECTRIC METERS 


1939 83,160 


1938 79,964 


ULC 


+ 4% 








GAS METERS 
1939 79,886 


193g 76,350 


LO 


+ 4.6% 








WATER METERS 
1939 74,676 


1938 7!,560 ; 


+ 4.4% 








1939 1,227 


1938 943 


NEW CAR REGISTRATIONS 


+ 30.1% 








1939 1,108 


1938 863 


REAL ESTATE TRANSFERS (Number) 


+ 28.3% 








VALUE OF REAL ESTATE TRANSFERS 








TTT 


1939 $2,260.17! + 26.7% 
1938 $!.782,299 
AIR MAIL POUNDAGE 
- 2 + 1.9% 
1938 pond a 

UL 





i939 _|:370 


1938 !,042 — 


AIR EXPRESS SHIPMENTS (Number) 


+ 31.5% 








1939 158,840 


1938 162,529 


RAIL EXPRESS SHIPMENTS (Number) 


— 2.27% 








1939 21,593 


1938 20,520 


POSTAL MONEY ORDERS ISSUED 


+ 5.2% 








1939 193,973 


193g !77,022 








POSTAL MONEY ORDERS PAID 


+ 9.5% 








*From F. W. Dodge Reports. 











APRIL, 


1939 

















































061‘62z‘¢ |Z1g‘zes's e2e‘OLI'S \ZIg‘e06'F |1ST‘Z6L‘F ‘p lech‘see's |ese‘66z's |216‘S22'S |216‘0z9'F |1Zz°6zL‘F (sedues 
| | | -sed) oujes} snq pure sro 420174 


e8P ‘E1Z‘s 


| 
| 
| 
| 








| 
| 


| | 
0°880'61S |zsoz‘esr |zase‘eLr |z'69s'sse |z's0e'99¢ |z"Lor‘g6e |9'cre‘srE |9'Fos‘GrE |9'6z0‘oze |o'zev's9e |z Oc‘ I8E |9"ezs‘FFF F919‘z19 
| | | 
| | | | | 
| 
| 


(3@9} dIqnd Jo spusBsnoy} 


| UI) uoTyduINsuOD s¥eZ [BLIYSNpuU] 





£29 ‘es9'% G6‘ 290‘E ‘99z‘ |ezs‘Fzs‘e \e9I ‘Ose 'h |PZL‘2Gz‘F |989‘6S0'F |19Z'899‘e |6E8'9Z0'e |fh6'6L6'% |OFS'S6L‘Z |S10‘008‘2 |eI1 | (smoy 3}8M0]Ty Ut) 
| | | 








uoyjduinsuoo rzaMmod [eiysnpuy 
I I 





_| | 
| | | | ‘ ‘ ‘ 
PSI‘L9E (691° L9F lve" GSI 86E 9F9 ELE ices es os “61E 849 9FE OFZ IPE \FOe ‘PSE = |99EOLZ 2 18 Z1€ j (seyjop) sydieser [eysog 
| | | 
om | 


SouTHWEST BUSINESS 





| 
| 


» 


PES FL e60‘F2 696‘ 989 ‘€2 082 ‘EZ ISZ0‘SL SPL‘SL S6P ‘ZL PSI ‘ZL 686‘ TZ 09S ‘TZ 929‘ SIOJOUI 1048 


| 
| 
| 
| 








1939 


829‘62 : 290‘ See ‘SZ 929‘ LL log6 ‘92 L8L‘9L 769 ‘OL TZ ‘9 $29 ‘OL lose‘ 92 f 88'6 81049U1 SBx) 





99% ‘06 ZE ‘68 GLE'88 820‘ 28 G86 ‘98 202‘ L8 082 ‘98 269‘98 Tee ‘98 ‘ souoydeye J, 





$20‘ €8 peg‘Z8s«(LTZ'ZSSsCSTGL‘IS = [zgi‘Is = fees‘os = fors‘os ~=— fgts‘os = zzg‘os = |gez‘os = [#96 ‘62 ; | 819}9UT 9,091 


APRIL, 





608 ‘I | F0E ‘I 802 089 G86 9F6 ¥L8 £66 822'T £h6 lez‘ (suory 


-BI}SIZ8I MOU) SePITYeA IOZOW!W 











LSI‘z0e‘T \6Fo‘eze‘T joog‘T9I‘T leso‘zz6 |c9z‘rss lezz‘Fe0'T \oze‘csg lett‘sca |ego'rer‘t \zpz‘ost‘I \see‘966  6z6‘zoz FSP‘ 6gz‘ (sreqjop) syrused Zurpring 
| 








196‘S€%  |F9L‘ SEZ 601‘28% |Sh6‘Zz~ l9s6‘66I |S69‘Z6r |si6‘S6I |Zzs‘Ssst jiszs‘1oz j|eez‘ozz =| L#S ‘98ST 12‘ 261 (spuesnoq} 


Ul SIBT[Op) sBurresjo yueg 


| 
| 





PLZ‘ OG 8s‘ezz |eor‘ore ezr‘sez |zor‘zzz jgoo‘rIz |eor‘zzz |sos‘zic |iez‘tee |z66‘sre |Ist‘6Iz |ezg‘siz | (spues 
| | -Noy} Ut ‘svTfop) syiqep yusg 

| 

| 

















| 
| 
Arenigay | 














yore yy Areniqa7 








Arenuee | Jaquieoag | FequUIeAONT | saqoyvQ |4equiaydag| ysn3ny eune 





6861 Stol 6861 














*@DIOUIUIOD jO JequIDYD SP]IPq Sy} ID peutiqo eq Apu! soysyDs [DUCHIPpy 
Hurueaajyur ey} 10} puDd ‘IDeA snoraeid ey jo syyuOu Hurpeesons pup Hurpuodse110o2 ey 10; ‘yJUOUT yUSIIND OY} 10; SeDIpPUr ssouUIsNg 


SYTIVd YOd SAOIGNI ATHLNOW 
SSHNISNG FO HOUVW AHL 





*umOUS OID IDeA jUeIIND SY} JO SyyUOUI 




















i! 


OURS 
8 A.M. to 6 P.M. Evenings by Appoint 


DR. C. B. McKINNEY 
DENTIST 


Location Over Palace Theatre 
162114 Elm Street 


Office Ph. 2-6327 Dallas, Texas 
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GEO. S. WATSON T. M. WATSON 


4-2241 


WATSON COMPANY 


BUILDERS 
Since 1889 


DALLAS, TEXAS 








TEXAS 
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606 WHOLESALE MERCHANTS BUILDING 


TELEPHONE 7-6523 


S MS LETTER CO. Painrins age 
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DALLAS’ AVIATION STAKE 
(Continued from Page 7) 


average enrollment of nearly 100 stu- 
dents, a number of whom come from 
foreign countries. 

The Love Field control tower, oper- 
ated by the city, handles approximately 
6,000 radio contacts per month, and is 
exceeded in volume of traffic only by 
such major airports as those of Newark, 
Chicago, Cleveland and Washington. 

Dallas’ crossroads position in commer- 
cial aviation, plus the air-mindedness of 
Dallasites which develops higher per 
capita business for the airlines than in any 
other city, make Love Field so strategi- 
cally important. There are 21 regularly 
scheduled airliner arrivals and 21 depar- 
tures from the field daily, and of these 
schedules 12 originate there. 

In addition to the regularly scheduled 
transport passenger volume, there are 
many transient planes and_ passengers 
cleared from Love Field. Booth-Henning, 
Inc. reports an average of five transient 
planes per night, with an average of 15 
passengers. The Mid-Continent oil indus- 
try, whose operating headquarters is con- 
centrated in Dallas, is a regular patron of 
the airways, and accounts for a high per- 
centage of the transient planes at Love 
Field. 

At Hensley Field, Dallas’ other munici- 
pal airport which is leased to the United 
States War Department, more visiting 
military aircraft are serviced annually 
than at any other army field, because of 
its location at the crossroads of military 
aviation. Approximately 100 reserve of- 
ficers received their air training at Hens- 
ley last year. Hensley Field, where exten- 
sive improvements have been made with 
Federal grants, now has one of the finest 
runway systems in the country. 

Our Chamber of Commerce aviation 
committee has only one objective: to help 
Dallas realize its full possibilities as a 
commercial and military aviation center. 

That means that Love Field must be 
improved until it carries the highest air- 
port rating which can be given. It means 
that we must continue to work for de- 
velopment of Hensley Field, and that we 
must be constantly alert to demonstrate 
Dallas’ advantages as a military aviation 
center. 

Fortunately, Dallas is thoroughly air- 
minded. Public opinion has always been 
overwhelmingly in favor of every move 
for aviation development, a fact proved 
by the big majorities polled for the three 
airport bond issues—the first for $300,- 
000, the second for $400,000 and one for 
$300,000 in 1938. Public opinion makes 
our task easier and more stimulating. 

The statistics I have cited for these two 
Dallas airports show why it is so impor- 

(Continued on Page 33) 
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Slick tires that will not stop your car 
quickly are not an acceptable excuse for an 
accident. Don’t take chances with old, thin 
worn tires—equip your car all around with 
FIRESTONE Champion Tires—the tire 
with the new “Safety-Lock” Cord Body and 
the new “Gear-Grip” Tread! Liberal trade- 
in allowance! 


SKINNIE & JIMMIE 


Ross and Harwood Streets 
PHONE 7-3177 











Dallas 
ade 


imported 
and 

Domestic 

Woolens 


Tailored to 
Measure 


As Low As 
$35.00 


Outstanding 
Values 
Tailored 
to 
Perfection 


THE MODEL TAILORS 


2308 ELM STREET 7-6057 
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restaurants with air-conditionin 


How many times in mid-summer 
have you watched a customer amble in, 
wipe his brow and say, “Just give me a 
pair of slacks and a sports shirt—it’s 
too hot to dress up!” For the store- 
keeper this can’t mean volume busi- 
ness. 

Wise business men are investing in 
air-conditioning systems to insure a 
successful summer season. They now 
realize it is no longer a luxury but a 
business necessity. Business men al- 
ready operating air-conditioning sys- 


Gas Onerated 
AIR-CONDITIONING SYSTEMS 


Some of the most efficient and economical air-conditioning systems 
now in operation in Dallas are gas-operated. Among them are Sears 
& Roebuck (retail store), Great National Life Insurance Building, 
Dallas Gas Company, and Rialto, Capitol, Village and Lakewood 
Theatres. Lone Star Industrial Engineers are available, without cost, 
to work with your engineer in the planning of your air-condition- 


ing system. 


LONE STAR GAS SYSTEM — Deku 


PRODUCING AND DISTRIBUTING NATURAL GAS FOR FACTORY, BUSINESS AND THE HOME 


stores, offices, shows, 








oC 
PS 








tems for the comfort of customers 
report that they not only bring more 
patrons but increase sales checks from 
> to 20 per cent. 

When you investigate air condition- 
ing for your building or business, 
remember that dependable, cheap 
power is the heart of the system. Be- 
cause of the great flexibility and econ- 
omy of gas-generated power, South- 
western air-conditioning engineers are 
turning to natural gas for this fune- 
tion. 
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This summer customers are going 






N\ 








1939 » SoutTHWEST BUSINES: 








( 





SoutTHWweEstT BuSsINESs « 





Summer and winter gas air conditioning of the modernized Great National Life Building, 
1604-6 Main Street, Dallas, makes it one of the most modern general office structures in 
North Texas. Natural gas-powered air conditioning equipment began operating in April. 
Inset shows natural gas engine belt-connected to compressor, one of three natural-gas- 
powered units which furnish refrigeration for summer air conditioning for the entire 
building. This photo was made before tests and decoration of machinery were completed. 


ECAUSE flexible, dependable power 

is the heart of air conditioning, 
iny Southwestern air conditioning engi- 
ers are turning to natural gas for this 
netion. One of Texas’ most abundant 
tural resources, natural gas is available 
rough efficient utilities in dependable 
antities, thus affording an economical 
‘ans of power through automatic in- 
‘nal combustion engines for use with 
conditioning. 
One of the most recent air condition- 
: installations is that of the Great Na- 
nal Life Building, 1604 Main Street, 
ilas, which will be completed for serv- 
in April. Two years ago the manage- 
nt of this office building air condi- 
ned one floor and subsequently added 
conditioning to other space as demand 
tified. Demand for additional air con- 
ioned space prompted the installation 
sufficient additional equipment to con- 
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dition the entire building this year. 

Natural gas is readily applicable to air 
conditioning through the medium of per- 
fected, automatic gas engines, which offer 
a maximum of flexibility at a minimum 
cost, an essential factor in practical air 
conditioning which is winning favor 
among air conditioning engineers. This 
was a deciding factor in choosing the 
power to operate air conditioning ma- 
chinery for this and other Dallas build- 
ings. Three Carrier compressors, belt 
driven by three 50 horsepower Lycoming 
automatic gas engine, will furnish 138 
tons of refrigeration, sufficient to air con- 
dition the entire building. 

The plant was designed to obtain full- 
est advantage of the power flexibility of- 
fered by three gas engine operated com- 
pressor units. Automatic controls coordi- 
nate operation of engines so that one or 
all three will function at speeds necessary 


1939 








Gas Powers 
flix Condition inG 
of Ruilding 


to carry the load from maximum to mini- 
mum demand for air conditioning. 

Performance of the gas engines is com- 
parable to an automobile being driven up 
and down hills. In the car, the driver 
accelerates or decelerates the engine to 
meet the need for more or less power to 
climb or descend a hill. In the Great Na- 
tional Life Building installation, after the 
engines are started and at maximum load, 
the deceleration and acceleration are auto- 
matic as demand for air conditioning is 
decreased or increased. When the demand 
decreases below maximum efficiency point 
for the three engines, one engine auto- 
matically stops and two engines automati- 
cally accelerate to take the load. The same 
automatic process ensues when the load 
demand is below efficiency point of two 
engines. 

The air conditioning engine plant is an 
example of practical utilization of un- 
used space. A sunken court in the rear of 
the building was roofed and walled to 
house the machinery. Three Carrier evap- 
orative condensers are located in the por- 
tion of the sunken court which was not 
closed. 

Gas engine air conditioning of the Great 
National Life Building represents the last 
step in modernization of this building. It 
was purchased in 1935 by the Great Na- 
tional Life Insurance Company which has 
remodeled the building throughout, giv- 
ing it a new facade, entirely new electrical 
wiring for indirect lighting, and other at- 
tractive improvements which now make 
it one of the most modern office buildings 
in Northern Texas. 

A number of other buildings and busi- 
ness concerns in Dallas have powered air 
conditioning equipment with gas motors. 
Among the larger installations are Dallas 
Gas Company general office lobby and 
Oak Cliff office; Sears, Roebuck & Com- 
pany retail store; Rialto, Capitol, Village, 
and Lakewood Theatres. 

One of the early air conditioning instal- 
lations powered with gas engines is the 
combined plant of Rialto and Capitol 
Theatres, completed in 1935. Here three 
110 horsepower and one 80 horsepower gas 
engines drive generators for electrical sup- 
ply and refrigerant compressors for air 
conditioning the two theatres. Savings in 
power cost are reported to have paid for 
the plant in two years time. 

Air conditioning equipment, powered 
by natural gas engines, has since been 


(Continued on Page 26) 
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ABOUT WESTINGHOUSE 
AIR CONDITIONING 





PINES-NATKIN COMPANY 
209 Browder Street 
DALLAS DISTRIBUTORS 
Phone 7-6444 
Backed by the Name that means 
“Everything in Electricity” 








BONDED AND INSURED 


LIBECAP ELECTRIC CO. 


In Dallas Since 1916 


Contracting electrical and mechanical 
engineers. Leland Electric Service De- 
partment. Expert rewinding and repairs. 
Wiring, flood lighting, animated me- 
chanical electric effects. Motor design, 
rewinding and repairing. 


DAY OR NIGHT SERVICE 
208 South Haskell Telephone 3-8136 











Devoe two-coat system of house 
paint (one of undercoat and one 
of finish) hides better and wears 
longer than three coats of conven- 
tional house paint, including lead 
and oil. Devoe’s two-coat system 
more than doubles what has been 
considered the average life of ex- 


terior paints. 


Employ a Reputable Painter... 
and Use Devoe Paints 


INDIAN PAINT AND 
WALLPAPER CO. 


PHONE 2-6289 1710 COMMERCE 














SPORTS 
(Continued from Page 8) 

during the playing season.” There was no 

admission charge for spectators. 

High school football teams of the Dal- 
las and Highland Park public school sys- 
tems drew the highest aggregate attend- 
ance in the history of the sport here— 
276,655 paid admissions. Another 15,000 
fans saw Sunset High School play Masonic 
Home of Fort Worth in a state playoff, 
and the state championship game in Dallas 
between Corpus Christi and Lubbock at- 
tracted 19,500 fans for the largest paid 
gate in the history of the Texas Inter- 
scholastic League. 

The attendance total cited for profes- 
sional basketball is for paid admissions 
only. The total number of spectators esti- 
mated for the Dallas Steers’ home games 
was 197,500, including women who were 
admitted free at a number of the games. 

The total of 70,000 paid admissions to 
the home games of Southern Methodist 
University’s football team last year was 
an excellent showing. In addition, more 
than 20,000 people witnessed the annual 
game between the Universities of Texas 
and Oklahoma in the Cotton Bowl during 
the State Fair of Texas, another 10,000 
witnessed two Negro college games and 
the third annual Cotton Bowl Classic at 
New Year’s attracted upwards of 40,000 
spectators. About 20,000 others witnessed 
the Labor Day All-Stars — Professionals 
game. 

There were a number of other sports 
events during the year for which attend- 
ance totals were not available. These in- 
cluded the annual Southwestern A.A.U. 
basketball tournament, the Dallas open 
tennis tournament, and the Lakewood in- 
vitation golf tournament. 

It is undeniable that the bulk of this 
attendance total was accounted for by 
Dallas people, but thousands of the sports 
spectators came from out of town. Dallas 
is the ideal sports center for the same rea- 
sons that it is the Southwest’s logical 
manufacturing and distributing center: it 
is virtually the geographic center of the 
Southwest, easily accessible from all sec- 
tions of this great area; and it is at the 
center of density of the Southwest’s popu- 
lation and buying power. Concentrated 
population and buying power are the two 
requisites of a sports center. 

Another factor of supreme importance 
to Dallas as a sports center is climate. We 
have a better climate than we ordinarily 
give Dallas credit for. Dallas can enjoy 
active sports in every season. 

The average annual maximum tempera- 
ture is 75.3 degrees and the average annual 
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**50 Years in Dallas” 


JUTINIMEY UU 


REALTORS 
Our 50 years experience in handling 
Real Estate in Dallas enables us to give 
quick and efficient service in filling 
your needs. 





1209 Main St. @ Phone 2-4366 


We Specialize in Industrial Property 
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Add Zest to 
Every Meal 


WITH 


Dentler Mad 


FOOD PRODUCTS 


l 6 Delicious Foods 


RELISHES e POTATO CHIPS 
PICKLES @e SALAD DRESSING 
AND OTHER FINE PRODUCTS 


DENTLER MAID 
Food Products Co. 
e DALLAS ° 

















HEDGECOCK 
3) A TEXAS 
S2[eeed INSTITUTION 





HEDGECOCK “72813344168 
2827 COMMERCE ST DALLAS: 
OUT WHERE YOU CAN PARK 
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inimum is 53.3 degrees, giving Dallas 
) average annual temperature of 65.7 
egrees. It is seldom too cold for outdoor 
orts in Dallas, in contrast to the snow- 
ound cities of the North and East whose 
itdoor sports programs are necessarily 
irtailed for two to six months out of 
ery year. Likewise, Dallas does not have 
olonged rain or wind, weather hazards 
ich prevail in other cities which might 
free of ice or snow. Dallas averages 
67 hours of sunshine annually—67 per- 
it of the total possible, an excellent 
centage. It has much lower relative 
midity than most cities, particularly 
ing the summer, and this also favors 
rts-with-comfort. 
Jallas’ traditions, climate, location and 
nopolitan character of population all 
nbine to make it an important sports 
ter. 
The 1938 record of sports patronage is 
ficiently impressive to justify Dallas’ 
im as sports center of the Southwest. 
t is now to the city’s interest to 
lyze this asset and to make the most of 
[here is every indication that 1939 
| be a great year for sports in Dallas. 
elligent cooperation to capitalize on 
rts interest here will pay dividends, 
h direct and indirect, to Dallas busi- 


A P R L Perfect Shipping Month 


WENTY thousand shippers and re- 

ceivers, together with representa- 
tives of various trade and commercial 
organizations, are joining with the rail- 
roads during April in the most aggres- 
sive nation-wide campaign ever launched 
to reduce loss and damage of freight in 
transit. 

With loss and damage ciaims paid by 
the railroads last year approximating 
$21,000,000, the campaign is being spon- 
sored by the National Association of 
Shippers Advisory Boards in a determined 
effort to bring about better packing and 
handling, not only on the part of ship- 
pers and receivers, but also by warehouse- 
men, express and railroad companies. 

The purpose is to ascertain and remove, 
so far as possible, the causes contributing 
to loss and damage so that shipments may 
be sold to customers ‘“‘at profit” rather 
than to the railroads “at cost,” and thus 
avert the large economic waste involved 
in loss and damage. 

“Perfect Shipping and Careful Han- 
dling” is the slogan of the sponsors of the 
movement to “Make Shipments Safe for 
Transportation and Transporation Safe 
for Shipments” and it will find reflection 


throughout the entire country during the 
month of April when joint meetings are 
held by all industrial and railroad traffic 
organizations. This cooperative activity is 
predicated on the theory that “what 
hurts one hurts the other” —and that 
beneficial results can only be obtained 
when all interests tackle the problem to- 
gether. 

“Cooperation is the keynote of the 
campaign,” according to T. C. Burwell 
of Decatur, IIl., general chairman of the 
National Management Committee. “‘Ship- 
per, warehouseman, consignee and carrier 
must work together to solve a difficult 
problem the more distressing because it 
is, in the final analysis, largely an un- 
necessary problem. Each has his own job 
to do—a job which dovetails with the 
work of the others to make the program 
effective.” 

H. B. Lockett, traffic manager, John 
Deere Plow Company, Dallas, is chair- 
man of the Southwest Management Com- 
mittee. Traffic and transportation clubs in 
Arkansas, Louisiana, Oklahoma and Texas 
are sponsoring meetings, throughout the 
entire campaign, as will other organiza- 
tions. 





The 


DALLAS, TEXAS 


OFFICERS 


JOE E. LAWTHER 
J. SID PULLIAM 

C. L. DOWLEN 

E. C. HUGGINS 
W. O. STEVENS 
MICHAUX NASH . 
ALLEN E. McMURRAY 
R. C. AYRES 

JOHN L. BOYNTON . 
LD, earl 


DIRECTORS 


FRANK E. AUSTIN 
JAMES M. CUMBY 
WIRT DAVIS 

SAM DYSTERBACH 
F, F. FLORENCE 

E. B. GERMANY 
WM. Z. HAYES 


B. F. McLAIN 
J. SID PULLIAM 
CLOYD H. READ 


R. M. SPEER 


A. M. HART 
Honorary Director 





LIBERTY STATE BANK 


.  President™ 
Vice-President 
Vice-Pres. and Cashier 
Vice-President 
Vice-President 
Vice-President 
Auditor 

Assistant Cashier 
Assistant Cashier 
Assistant Cashier 


JOE E. LAWTHER 


J. DEVEREAUX SMITH 


HAROLD F. VOLK 
DR. WM. E. HOWARD LESLIE WAGGENER 


Condensed Statement 
At the Close of Business March 29, 1939 


RESOURCES 


Loans and Discounts 
Overdrafts : 
Furniture and Fixtures 


Banking House Improvements 


Other Real Estate Owned 


Stock in Federal Reserve Bank . 
County and Municipal Bonds and 


Other Securities 
U. S. Government Securities . 


BOMIKS§ 4 30% ww 
im ; a 
Customers’ Securities 


TOTAL 





Capital Stock 
euros . 4. 
Undivided Profits . 
Reserved for Contingencies, 
Insurance, Etc. 
Deposits: 
Individual 
Bank Deposits 
U. S. Government 
Municipal Funds 
State Funds 
Customers’ Securities 


TOTAL 


Cash in Vault and with Other 


LIABILITIES 


$2,927,616.64 
7,271.73 
29,674.55 
32,760.13 
42,160.47 
12,000.00 


$ 183,640.82 
945,821.58 


2,360,011.17 
212,775.98 


$5,894,270.67 


1,900,548.77 


$ 250,000.00 
dhe ache 150,000.00 
$ 30,303.77 
27 ,669.87- 97,973.64 
3,832,408.22 
906,643.92 
175,693.60 
150,275.31 
158,500.00—  5,223,521.05 
a 212,775.98 


$5,894,270.67 
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MODERNIZE WITH MODERNAIRE 
ATTIC FAN UNITS 














Install MODERNAIRE Attic Fans for Summer cooling of homes, apartments, 
hotels, stores and offices. Why endure Summer torture? With MODERNAIRE, 
your home or business place can be cool and comfortable in hottest weather. 
The above picture shows how the MODERNAIRE Attic Fan operates ... It takes 
out the hot air and brings in the cool air. The MODERNAIRE Attic Fan costs 
only a few cents a day to operate. Write or phone for complete information. 


Southwest's Oldest Manufacturer of Fans 


DALLAS ENGINEERING COMPANY 


1115 HALL STREET PHONE 8-2948 











for 
RB OFFICE FURNITURE 
AND EQUIPMENT 
. 








PHONE 71-8585 






STEWART 
OFFICE SUPPLY COMPANY 


Peeeoes CCOMAMERCE STREET. ........5 .cDAELAG 


















Dallas Store Wins 
Packaging Award 


Packaging honors, in the form of : 
certificate of award, were presented the 
Neiman-Marcus Company, Dallas, at the 
close of the 1938 All-America Packag: 
Competition recently. Chosen fron 
among 23,000 packages and displays o1 
public exhibition in the new show-room 
of Modern Packaging Magazine, at inter 
national headquarters for packaging in 
formation, special recognition was give: 
the Dallas firm on entries which include: 
the related group of containers and wrap 
pings used for Christmas merchandis¢ 
1938. Also displayed were samples of de 
signs to be used by this firm during th 
current year. 

Neiman-Marcus Company subscribe 
to the theory that fine merchandise de 
serves packaging of equal beauty an 
dramatic interest. Edward Marcus repre 
sented the firm at the presentation din 
ner held at the Waldorf-Astoria Hotel 
New Ycrk, March 8, at which tim 
honors were awarded winners of th 
package competition. 

Judging of the Dallas firm’s entry wa 
based upon distinctiveness, elegance, in 
dividuality, and dramatic interpretatio: 
of the theme »f the store and its mer 
chandise. The wining Christmas grou 
consisted of related containers execute: 
in nile green, sky blue and wisteria foil 
and a snow flake paper of unusual ele 
gance tied with silver plated ribbon. 

The story behind this store’s succes 
in the art of dramatic packagery may b 
traced to the office of the superintendent 
J. B. Aiello, who has become an outstand 
ing authority on specialized gift wraps 
As many as 200 designs for new packag 
are under his consideration at one tim 
the aim being constantly to invoke th 
new and unusual creations, always striy 
ing to surpass last year’s efforts. 

Under the personal supervision of M 
Aiello, a packaging staff works out tl 
designs, submitting samples which a 
then tested for dramatic appeal and prac 
ticability. Proceeding in a business-li! 
manner, the process of package design 
continuous throughout the year. Samp! 
for the following Christmas are made 1 
immediately after the holiday seaso 
while ideas are still fresh . . . and f 
other occasions, the staff works at lea 
two months in advance. Special care 
taken to avoid every appearance of con 
mercialism. Ideas and colors are nev 
duplicated in any one season, though ce 
tain popular containers such as t 
“Treasure Chest,” first conceived by t! 
advertising manager, Miss Zula McCav 
ey, have been adapted to new versio 
year after year until now the problem 
to discover a more elegant form for | 
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“Customers Shop ae 
LONGER = | ce 
and Employees Work |_| a Bin ine 


manufacturers, this 


AN Ga YY model plugs in any 
y Yiji convenience outlet. 
A , 

gy » 


«In Buildings that are 


AIR CONDIT 


Says | OTHING CAN COMPARE with the “customer 
REDDY KILOWATT attraction” which air conditioning brings to every 
Your invigorating, conditioned air—they come back oftener, 


Electric Servant stay longer and spend more freely. Everybody is more 


anxious to contact you—in office, display quarters, sales- 





SQ S | Typical of the port- 























place of business. People naturally prefer to shop in fresh, 
room or retail establishment—if you have installed facili- 


on ? ties to keep them cool and comfortable. 
@ )) g aye, too, —e setae amie wane cool, 
> -€ clean air with humidity and circulation mechanically con- 
ie trolled helps them maintain a good disposition plus tip- 


top efficiency no matter how sultry and depressing it may 





be out-of-doors. 


ELECTRICITY is now 
so CHEAP in Dallas= 


—and dependable air-conditioning equipment, including 
simplified, self-contained, portable room cooling units, 
may be secured on such easy terms—that pro gressive busi- 
ness executives can hardly afford to be WITHOUT it. 


Investigate NOW . . . .Phone Dallas Dealers 
or 2-9321— Station 359 


DALLAS POWER & LIGHT COMPANY 








Electricity is CHEAP. . Enjoy Its Pleasures MORE! 
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CHICAGO 


In the 


Automatic Temperature Con trol 


GREAT NATIONAL LIFE BUILDING 
Manufactured and Installed by 


THE POWERS REGULATOR COMPANY 


NEW YORK 
Dallas Office: 1634 Allen Building 
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Your Business Office Will Be Right 
In the Heart of Downtown Dallas 


Right in the center of business activity. There is where your office 
will be if it is in the Great National Life Building, 1604-06 Main Street. 
Street car lines to any part of the city pass within a block. The finest 
garage facilities in Dallas are but a few steps away. Banks, res- 
taurants, theatres, stores, wholesalers—all are within a few seconds 
of you. Location and comfort are factors that should not be over- 
looked in selecting your office. Look at the map at the bottom of 
this page. In the Great National Life Building, you are next door to 
everything in Downtown Dallas. 


Now Completely Air Conditioned 


H. H. MOTE, Building Manager 
Phone 7-8865 


GREAT NATIONAL LIFE BLDG. 


1604-06 Main Street 





Dallas 


APRIL, 



































Dallas Plans Hospital Day 
Observance 

Dallas hospitals are planning observ- 

ances of National Hospital Day May 12, 

hoping to win international recognition 

for Dallas as medical and hospital center 

of the Southwest. 

Hospitals and health agencies approved 
by the American Hospital Association 
will hold open houses and conduct other 
activities on the basis of which they hope 
the American Hospital Association will 
make an award to Dallas. The Hospital 
Association, which held its convention 
in Dallas last September, will meet in 
Canada this year, thereby expanding into 
international scope. 

Dallas hospital leaders recall that Dr. 
Burt Caldwell, secretary of the Hospital 
Association, declared during his visit here 
last year that Dallas has the finest nucleus 
of clinics and hospitals for the care of 
children to be found in the country. 

The Dallas hospitals and health agen- 
cies approved by the American Hospital 
Association are Baylor University Hos- 
pital, Beverly Hills Sanitarium, Bradford 
Memorial Hospital, Dallas Medical and 
Surgical Clinic, Dallas Methodist Hospi- 
tal, Dallas Othopedic and Fracture Hos- 
pital, Dallas Child Guidance Clinic, Dal- 
las Tuberculosis Association, Dallas In- 
fant Welfare Association, Freeman Me- 
morial Clinic, Florence Nightingale Hos- 
pital, Medical Arts Hospital, Parkland 
Hospital, Pinkston Clinic, St. Paul’s Hos- 
pital, Scottish Rite Hospital for Crippled 
Children, Timberlawn Sanitarium and 
Hope Cottage. 


Texas Has 134 Oil and Gas 
Producing Counties 


The oil map of Texas was further in- 
tensified last year by new oil field dis- 
coveries in seven additional counties, 
bringing the total number of oil and gas 
producing counties in the state to 134, 
according to a survey recently completed 
by the Texas Mid-Continent Oil and Gas 
Association. 

Constant search for new sources of oil 
supply in Texas resulted last year in the 
discovery of 117 new fields throughout 
the state. These new oil fields not only 
brought new taxable values to the seven 
counties in which no oil had previously 
been produced, but also provided in- 
creased tax revenue to many counties 
where oil already furnishes the principal 
source of tax revenue to local sub-divi- 
sions of government. 

Geophysical exploration and _ geologi- 
cal knowledge indicate that many poten- 
tial oil fields remain to be discovered in 
Texas. Today’s known underground oil 
supply in Texas constitutes over half of 
all the known supply in the United 
States. 

(Continued on Page 30) 
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Heads Street Railway 


W.R. BURNS 


W. R. Burns, vice president and gen- 
| manager of the Dallas Street Railway 
d Terminal Company since 1930, was 
cted president and general manager at 
recent directors’ meeting. Mr. Burns 
‘nt into the employ of the street rail- 
1y company as a clerk in the account- 
g department in 1915. At the same 
ne that Mr. Burns was elected to the 
esidency, George I. Plummer and B. R. 
ywn, who had been assistants to the 
neral manager, were both elected vice 
sidents of the company. 


Dallas Firm Produces Sane 
Driving Films 
\ series of 26 short movies, “Safety 
st,” have been produced by Tad Screen 
lyertising, Dallas, and are available 
rough the local theaters to any civic or 
siness organization in the Southwest 
it wishes to sponsor them in its com- 
inity. 
[he dramatic and devastating story of 
th and destruction on the highways 
| city streets is graphically impressed 
on “Safety First” audiences as they not 
y see and hear this message, but ac- 
lly live it: cold statistics are made to 
2. Safety education for sane driving is 
de painless and entertaining. Pathos 
1 humor are adroitly combined to 
aken public opinion to the point where 
will demand that “this machine age 
barianism” is stopped. 
Che series of “Safety First” films came 
) being at the request of a group of 
c-minded men who saw the longer 
vie, “The Killer City,” made by Tad 
the Dallas Citizens Traffic Commis- 
1. It has been endorsed by a number of 
minent persons in Texas, Oklahoma, 
cansas and New Mexico. 








DISPLAYS THAT ARE THE 7 
PRIDE OF THE SOUTHWEST. 


Designers and Builders of 


SPECIAL DISPLAYS 
MUSEUM EXHIBITS 
PORTABLE DISPLAYS 
SIGNS AND POSTERS 
MECHANICAL DISPLAYS 
MURALS 
BOOTHS 
DIORAMAS 
MUSEUMS 


Consult Us on Your Advertising Problems 


SOUTHWESTERN ADVERTISING & DISPLAY SERVICE, ING. 


1005 Camp Street SERVING THE SOUTHWEST 7-1914 











Statement of Condition of 


Dallas National Bank 


DALLAS, TEXAS 
At the Close of Business 


March 29, 1939 


RESOURCES 
Cash on Hand and Due from 
Banks $12,432,651.63 


U. S. Government Bonds and 
Treasury Bills 


Stock in Federal Reserve Bank 
Municipal Bonds 

Corporation Bonds and Stocks 
Loans and Discounts 


Bank Building (Main Street through to 
Commerce Street) 1,525,000.00 


Vaults, Furniture and Fixtures 45,000.00 
Other Real Estate None 


4,328,645.75 $16,761,297.38 
45,800.00 

717,548.78 

827,408.75 

5,501,472.30 





Total Resources $25,423,527.21 


LIABILITIES 


Capital Stock 

Surplus 

Undivided Profits 

Reserves: 
For Dividends 
For Depreciation—Bank Building 
For Taxes, Etc. 


$ 1,000,000.00 
526,000.00 
364,589.31 


40,000.00 
100,000.00 
76,414.64 
Deposits: 

Individual 

Banks and Bankers 

U. S. Government 


Total Deposits 


$14,576,477.04 
7,951,737.64 
788,308.58 


$23,316,523.26 





Total Liabilities $25,423,527.21 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 





“SOUTHWEST BUSINESS « APRIL, 











Southwest Executives Among the Members of 


The DALLAS CHAMBER of COMMERCE 


HIS is the second of a series of pages appearing each month in SourTHwEsT BusINEss, presenting members of the Dallas Cham 
ber of Commerce. You will recognize these men as civic leaders as well as leaders in their businesses or professions. They are th 
men to whom much credit is due for unselfishly giving much of their time to the civic advancement of Dallas. It is men like thes: 
who find time in their busy days of business to serve on the many important committees carrying on the strong work of you 
Chamber of Commerce. We present the following for the month of April: 


E. CHARLES ADELTA 


President, Adleta Showcase & 
Fixture Manufacturing Co., 


1900 Cedar Springs 


CLARENCE L. McCLURE 


McClure Electric Co. 
808 N. Good 


J. EARL SMITH 
Manufacturers’ Agent 


2821 Live Oak 


HERMAN STRICKER 
Sales Representative 
Ennis Tag Company 

513 Construction Bldg. 


E. CLYDE BEARD 
President, Beard & Stone 
Electric Company, 
2101 Bryan 


ALPHONSO RAGLAND 
President, Metropolitan 
Business College 
1809 Commerce Street 


WALTER M. SMITH 
W. M. Smith Electric Co. 
3034-36 Commerce St. 


J. WORTH TEAGARDEN 
Manager, U. S. Fidelity & 
Guaranty Co. of Baltimore, Md. 
601 Continental Building 


PAUL H. BENNETT 
President-Manager 
Bennett Printing Company 
1821 Corsicana 


DR. ARTHUR J. 
SCHWENKENBERG 
931 Medical Arts Bldg. 


RICHARD G. SOPER 
President-General Manager 
Dallas Gas Company 


MAURICE W. TEPLOW 
Hall-Gentry Studios 
1705 Pacific 


DR. FOSTER L. LEMLY 
Lemly Chiropractic Clinic 
808 N, Bishop 


J. HENRY SIMPSON 
Texas Press Clipping 
906 Insurance Building 


BEN SPRAGUE 
Agent 
Cities Service Oil Co. 
3200 Hickory 


GUS K. WEATHERED 
President, Dallas Transfer & 
Term. Warehouse, Lone Star 
Package Car Co.;Treasurer, 

Houston & North Texas 

Motor Lines 


WILLIS G. LIPSCOMB 
District Sales Manager 

American Airlines, Inc. 
1404 Commerce Street 


CHRISTOPHER C. 
SLAUGHTER 
President 
Slaughter Building, Inc, 
301 Slaughter Building 


JERRY O. SPRING 
Southwestern Manager 
Ernst & Ernst, 11th Floor, Firs 
National Bank Building 


ELLIOTT WILKINSON 
Wilkinson Brothers 
2406 Ross Avenue 














Above, left to right: Braniff Maintenance Superintendent Reagan Stunkel (left) interviews Mechanic Apprentice E. C. Miles. Young Miles 
is from Marlin, Texas, where his family are farmers. He is 25 years of age, has been with Braniff two years, was recently married, and his 
big ambition is to be an airline mechanic. In twice-weekly night classes, apprentices take notes on lectures. Apprentice Miles demonstrates 
the life of a cleaner as he shines the broad expanse of a Braniff B-Liner. In the last picture, Miles is not learning how to make watches, but 
is shown with an instrument laboratory technician learning how a gyro compass is assembled. 


geet executives will quote you a 


maxim on which they all agree— 
‘Airline mechanics, unlike poets, are 
made, not born.” 

True, they say, airline mechanics must 
have a feel for tools. True, it must be in- 
herent in them to know that airplane 
wings are not constructed merely to be 
1 sign board for the company’s name and 
that propellers are not spun to fan the 
passengers or pilots. An airline mechanic 
just doesn’t happen along, they say. He 
must be schooled and trained and dis- 
ciplined and regulated and licensed. 

Air transportation being the science it 
s, it isn’t amazing to know that for 
every hour a modern airliner is in the air 
five hours are spent on the ground under- 
going inspections, overhauls, cleaning and 
“checks.” Like the pilots who fly the 
iirliner the men who do the ground 
work must be highly trained and skilled. 
Each one has been chosen to his certain 
ob because of peculiar aptitude for that 
work. Appreciating the importance of 
maintenance, air transport companies se- 
ect mechanics with great care. And, 
ike pilots and hostesses, they’re hard to 
set. 

To get the right type of men, Braniff 
\irways, whose fleet of ‘“B-Liners” fly 
0,000 miles daily between Chicago and 
exas’ Gulf Coast, has in operation at its 
dallas base an apprentice school for me- 
hanics. After the apprentice has been 
thooled for three years, by which time 
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he must earn a federal airplane and engine 
mechanics license, he is eligible for a po- 
sition as a mechanic in one of Braniff’s 
six maintenance departments. 

The Braniff school is the creation of 
and under the able direction of Reagan 
Stunkel, brilliant young maintenance su- 
perintendent. An implicit believer in the 
“mechanics are made” philosophy, Stun- 
kel has ‘‘made” his own career the hard 

By 

Bull Beattie 
way. One of the nation’s youngest air- 
line executives, he worked his way 
through Georgia Tech and Massachusetts 
Institute of Technology as a wing walker 
and parachute jumper. Even before he 
became associated with Braniff Airways 
in 1937, he had established a reputation 
throughout the air transport industry as 
an able engineer and a practical execu- 
tive. 

Says Stunkel: “We make the school as 


tough as we can and still be reasonable. 
We make it hard to get in, hard to stay 
and hard to finish.” 

To be eligible for the Braniff appren- 
tice school, candidates must be between 
18 and 26 years; have at least a high 
school education; unmarried, and pass a 
stiff physical examination. Before they 
are employed they are interviewed by 
Stunkel who makes certain the candidate 
has no romantic idea about airline engi- 
neering, has a good background, a clean 
record and is free from bad habits. Spe- 
cific questions are asked about the candi- 
date’s ambitions. 

“Do you aspire to be a pilot?” The an- 
swer must be “No”, for Stunkel believes 
a pilot is a pilot and a mechanic is a me- 
chanic. 

“Are you prepared to spend three years 
learning to be a mechanic?” The answer 
must be “Yes”, for Braniff is interested 
only in men who aspire to be full-fledged 
mechanics. 

Stunkel keeps 2,000 applications on file 
from which he selects replacements. So 


(Continued on Page 31) 


ficline Mechanics 
“420 Made” 


1939 





aes 


eS ERE AN 


aS aa 


co 


Southwest. 


BUSINESS 


Salutes Life 
Underwriters 


Realizing, perhaps more fully than 
the average business man, the im- 
portant place Dallas occupies in the 
insurance world ... as the fourth, 
and possibly the third, largest insur- 
ance center in the United States, 
SOUTHWEST BUSINESS is happy to 
salute a number of Dallas Life Un- 
derwriters who are among those 
leading the parade of these most 
useful citizens and to quote for sev- 
eral months the tributes paid these 
and their fellow workers by a num- 
ber of prominent men and institu- 
tions. 








The 
Needed -Agent 


ERIODICALLY it is argued 
that the life insurance agent 
is unnecessary, and that life in- 
surance should be sold “over the 


counter” like sugar or shoes. 


This has a superficially com- 
pelling sound—but won’t stand 
up under analysis. Life insurance, 
unlike sugar or shoes, is not stand- 
ardized. The policy that fits John 
Jones’ needs, resources and ambi- 
tions, may be utterly wrong for 


his neighbor, Bill Smith. 


It is that fact that makes the 
life insurance agent worthy of his 
hire—and then some. It is his bus- 
iness not to sell just “a policy” 
but to sell “the right policy,” the 
kind of policy which fits each in- 
dividual’s own problems, respon- 
sibilities and desires. 

The agency system has built up 
$110,000,000,000 of life insur- 
ance protection in this country. 
And it is responsible for the fact 
that Americans, as a people, not 
only possess the largest amount of 
insurance in the world—but the 
right kind of insurance. They had 
to be “sold,” they wouldn’t have 
bought this protection voluntarily 
over the counter—they would 
have delayed until too late. 

—Insurance Salesman. 
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] ROBERT A. DUNN => 
" State Mutual Life — 
Assurance Co, 

Dallas 


CLAUDE MAER 
John Hancock Mutual 
Life Insurance Co. 
Fort Worth 


JERRY 
WERTHEIMER 
Indianapolis Life 

Insurance Co. 

Dallas 


GUY F. RADLEY 

Connecticut Mutual 

Life Insurance Co. 
Dallas 


Ma~wwnyes 


J. N. (JIM) 
MILLARD 

< Midland Life 
Insurance Co. 


J. MAX SPANGLER 
Kansas City Life 
Insurance Co. 
Dallas 


J FRANK AYRES 
Vy Minnesota Mutual 
Life Insurance €o. 

Dallas 


MES. J. C. 
FORTUNE 
Jefferson Standard 
Life Insurance Co. = 
Dallas 


f, 
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wy, GEORGE G. WELLS ~~ 

“Satreat Southern Life —~ 

Insurance Co. 
Dallas 
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ROY A. CROUCH 
Fidelity Union Life 
Insurance Co, 
Waco 
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Vif, ROBERT J. BAUER 

“ier” Southland Life — 

_ Insurance Co 
Victoria 


PETERSON 
yo Agent 
Republic National 
Life Insurance Co. 
Monahans 


HERB HOLCOMB 

General American 

Life Insurarnce-Co, “~ 
Dallas 


FRED L. HIRSCH 
Pacific Mutual Life 
Insurance Co. 
Dallas 


JOHN A. MONROE, 
IRs CEU. 


f ea Great National Life 
Insurance Co. 
Dallas 


J. W. BIRKKHEAD 
United Fidelity Life 
Insurance Co. 
Dallas 


HARRY M. 
ROBERTS 
Reliance Life Imsuz 
ance Company of 
Pittsburgh 
Dallas 


FERRIS B. MARTIN 
Business Men's 
Assurance Co. 

Amarillo 


HAL. A. ROWLAN 
Life Insurafice o— 
of Virginia ——— 


—— 
Dallas = 
— 

= 


“~E. GORDON PERRY, 
Manager 
American National 
Life Insurance Co, 
Dallas 
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The 


Insurance 
Salesman 


ONSIDER the honorable call- 

ing the life insurance agent 
follows. Based upon the principles 
of unselfishness; of providing for 
the helpless, the young, the aged; 
of fostering the higher aims of 
coming Americans; elevating the 
social condition in every commu- 
nity; bringing happiness where de- 
spair might easily prevail; lending 
assistance in the education of 
youth; providing a self-respecting 
retirement period to fathers and 
mothers; endowing worthy insti- 
tutions which bring higher stand- 
ards of living anid broaden the 
horizon for good citizens; a living 
testimonial, in all things, of the 
tremendous progress made by the 
human race in the consciousness 
of spiritual values in its obligations 
to others. 


Is it not inevitable—this over- 
whelming growth of LIFE INSUR- 
ANCE? Quietly, intelligently, con- 
servatively, it moves on, like a 
mightly river, which, broadening 
and deepening as it gathers force, 
reflects in its clear waters the 
beauties of the great spaces made 
fertile by its unfailing contribu- 
tion. 


That which the representatives 
of this great institution are doing 
—who can measure the benefits 
that shall accrue? Life is an end- 
less chain, and as hereditary traits 
are handed down from parents to 
children in unending succession, 
so, also, are opportunities passed 
on, made possible through the pro- 
ceeds of Life Insurance. That op- 
portunity may be reflected in more 
than one generation following. 
Trace it one cannot. It is a calling 
that demands of every one follow- 
ing it, competency, education in 
its principles, conscientious adher- 
ence to its purposes, the responsi- 
bility it imposes. 

—Capitol Life. 





Pearl Beer Distributing Company, 
3607 Main Street. Wholesale beer. 

Pioneer Fence & Wire Company, 2829 
North Henderson Street. Fencing. 

Scarlett Perfume Company, 715 
Slaughter Building; Arthur Jacobi. Per- 
fumes. 

Southwest Neon Supply Company, 
1614 Bryan Street. Neon tube supplies. 

Star Manufacturing Company, 3927 
Cole Avenue. Steel buildings. Home of- 
fice, Oklahoma City, Oklahoma. 

Texas Winery Company, 2517 South 
Harwood Street. Wholesale liquors. 

Universal Mono-Tabular Corporation, 
915 Kirby Building. Printing machinery. 

Worth Supply Company, 419 South 
Oak Cliff Boulevard. Beauty parlor sup- 
plies. 

Petroleum: 

Basin States Oil Company, Magnolia 
Building. Organized by Howard P. 
Holmes, W. K. Powell and Marion S. 
Church. Oil producers. 

Clarden Drilling Company, First Na- 
tional Bank Building. Organized by R. L. 
clark, J. B. Cowden and T. P. Kirk. 
Drilling contractors. 

Corpus Rosa Pipe Line Company, Gulf 
States Building. Organized by W. M. 








KEEP Your HOME 
FREE from 
Cooking Odors! 


Vent-A-Hood removes 
food odors, steam and 
greasy vapors from your 
kitchen BEFORE they in- 
vade the living room and 
ether parts of the house. 
Pays for itself in savings 
of cleaning and redeco- 
rating costs. Sold by utili- 
ties, department stores 
and range dealers. 


Made by 


The 
Vent-A-Hood Co. 


2808 Commerce Street 
DALLAS TEXAS 





















MANUFACTURERS OF NEON SIGNS 


OUTDOOR ELECTRIC ADV.., Inc. 


229 CEDAR SPRINGS 7-8575 


DALLAS 











People and Payrolls 


(Continued from Page 9) 


Wofford and associates. Pipe line. 

Dobbs Oil Corporation, Wilson Build- 
ing. Capital stock, $100,000. Incorpora- 
tors, W. J. Dobbs, Fred J. Morgan and 
William E. Carter. 

W. L. Kistler, Inc., Tulsa, Oklahoma, 
granted permit to do business in Texas, 
with Carl W. Wade, Republic Bank 
Building, Texas agent. Oil producers. 

Lacybel Petroleum Company, organized 
by O. G. Bell, 4241 Edmondson Avenue, 
Rogers Lacy and George W. Pirtle. Oil 
producers. 

Mahaney Petroleum Corporation, 917 
Elm Street; organized by C. L. Mahancy, 
H. E. Fields and Minnie Kolber. 

Mudge Oil Company, 811 Gulf States 
Building. Headquarters moved to Dallas 
from Pittsburgh, Pa. E. W. Mudge, Jr., 
vice president. Oil producers. 

T. C. C. Oil Company, First National 
Bank Building. Organized by F. E. 
Tucker, J. B. Cowden and Warren Clark. 

Trinity Gas Corporation, Magnolia 
Building. New Mexico corporation, 
granted Texas permit, with H. W. Bass, 
Magnolia Building, Texas agent. Oil pro- 
ducers. 

Miscellaneous: 

Acme News Pictures, Inc., 1508 Fed- 
eral Street. News picture service. Home 
Office, New York, N. Y. 

Colorado Life Company, 811 Dallas 
National Bank Building. Walter P. Cris- 
ler, Manager; life insurance. Home office, 
Denver, Colorado. 

Commodity Credit Corporation, Cot- 
ton Sales Division, Cotton Exchange 
Building. Headquarters, Washington, 
So 

W. T. Grant Company, Tower Petro- 
leum Building. District office moved to 
Dallas from Los Angeles, Calif., super- 
vising thirty-two stores in Dallas dis- 
trict. W. H. Avery, district manager. 
Home office, New York, N. Y. 

W. P. Holt Sales Company, 6001 East 





Jefferson Street. Sales promotion service. 

N. E. A. Service, Inc., 1508 Federal 
Street; news service. Headquarters, New 
York, N. Y. 

D. C. Oliver Realty Co., Mockingbird 
Lane. Real estate. 

Philip N. Oviatt & Company, 1203 
Republic Bank Building. Accountants. 

Bureau of Internal Revenue, Treasury 
Department, fourteenth floor, Kirby 
Building. New regional office. 

Joe Sale, 607 Melba Building. General 
contractor. 

Story Investment Company, 5011 Elm 
Street. Loans. 

Goodloe Stuck, 2916 Maple Avenue. 
Photographer. 

Telephone Answering Service, 5514 
McCommas Avenue. Secretarial service. 

Texas Society for Crippled Children, 
Inc., 708 Dallas Gas Building. Hospital. 

Texas Sportservice, Inc., 1500 East Jef- 
ferson Street. Concessionaries at baseball 
stadium. 


Bank Auditors to Meet in 
Dallas April 28-29 


The fifth Mid-Continent Regional! 
Conference of the National Association 
of Bank Auditors and Comptrollers will 
be held at the Baker Hotel in Dallas, 
April 28-29. M. F. Richardson of Dallas 
is general chairman of the conference 
committee and will call the convention 
to order. 

The address of welcome will be made 
by Ernest R. Tennant of Dallas, and the 
response by H. C. Winder of Des Moines, 
Iowa. 

Speakers will include D. R. Cochard 
of Cleveland, Ohio; B. P. Allen of Wa- 
bash, Ind.; C. Edgar Johnson of Chicago; 
F. J. Kollocher of St. Louis, Mo.; John 
C. Shea of New Orleans; Nathan Adams 
of Dallas; B. N. Jenkins of Oklahoma 
City; F. F. Lyle of Kansas City, Mo.; 
and C, J. Crampton of Dallas. The con- 
ferences will be led by Paul L. Hamilton, 
Fort Worth; Charles A. Stoll, Detroit, 
Mich.; E. G. Armstrong, Kansas City, 
Mo., and Ernest Tanner, Omaha, Neb. 








P. O. BOX 1134 


BRYAN AT ERVAY 








FACTORY .. Wholesale Only 

PRATT PAINT & VARNISH CO. 
DALLAS 

DOWNTOWN GENERAL STORE 


PRATT PAINT & PAPER CO. 










PRATT'S 
“Proven Quality” 
PAINTS 
VARNISHES 


CLIMATICALLY 
CORRECT 
FOR EVERY MONTH 
IN THE YEAR 


TELEPHONE 5-9906 


TELEPHONE 2-4893 
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Among the Manufacturers 


”» 


“If Dallas is to grow it must develop industrially. 


You have heard this said until it has no meaning; until it is so trite that 


1 pass it by as you do a corner that you pass each day. This slogan, for so it has become, should be recast. As it stands it is mis- 


ding and it would be more accurate to say: “If Dallas is to grow it must keep on developing industrially.” Every new month 


1s Dallas building new factories, new buildings, increasing its manufacturing output, and local capital seeking investment in 


llas industry. Each month SoutHweEst Business brings to the attention of local people and the Nation as a whole industries in 


las as pictured on this page. 














Saltine Soda Cracker, 
Candy and Bakery 
Products 








CRACKER & CANDY CO. 


603 Munger 7-8222 

















Waxed Paper, Fold- 
ing Paper Boxes, 
Setup Paper 

Baxes 











POLLOCK PAPER & BOX CO 


2236 S. Lamar 4-4161 














Corrugated and Solid 
Fibre Boxes 





ca 





GAYLORD CONTAINER CORPORATION 


Succeeding Texas Corrugated Box Co., Inc. 
Factory St. 5-4105 





Manufacturers of Truck 
and Bus Bodies, Standard 
of the Southwest 


AMERICAN BODY & EQUIPMENT CO. 


Fort Worth-Dallas Fike Opposite Hensley Field 

















Atlas KEYSTONE 


Culvert .. . other 





metal goods. Corru- 
gated Tanks... 
Dr. Pepper Coolers 











P. O. Bex 5203 2-5354 








Custom Built 
Inlaid Linoleum 
Floors . . . Made-to- 
Order Shades. 
Guaranteed .. . Best 
Prices in Town 

E. D. Herold, Prop. 


SURE Acc OO 
= LINOLEUM | 
+t: i 


DALLAS FLOOR SURFACING CO. 


Phone 3-8829 





e Coils .. Gear Cutting 
Steam Hammer 

vy Forging . . Electric 
d Acetylene Welding 


‘BINSON MACHINE AND FORGE WORKS 


1910 Magnolia St. 2-4264 








Dallas Museum of 
Natural History 
Cream, Shell and 

Gray Texas 
Limestone 











TEXAS CUT STONE COMPANY 


5219Maple Avenue 5-1773 
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Beaumont Urges 
Industry to 
Investigate... 


The home of the largest tank 
farms in the world... 


The home of the world’s largest 
nursery... 


The home of America’s largest 
rice packaging plant... 


Nation's largest supply of work- 
ing hardwoods... 


Preduction center of one-tenth of 
the nation’s gasoline. 


* 


344 Acres of Deep-Water 
Frontage Available for 
Industrial Sites 


Inquiries Invited 


PORT OF 
BEAUMONT 


0. L. CAYWOOD 
Port Director 


R. T. BEHANNON, S. W. Repr. 
915 Cotton Exchange Bldg. » Dallas 








Don’t Miss 


Texas’ 
Most Popular 
Hotels 


Wherever you go in Texas 
—remember that if there’s 
a Hilton Hotel you are as- 
sured of the best of food 
...rooms...service with- 








out one cent of undue cost. 
One purpose governs all 
Hilton Hotels...to make 
every customer want to 
come back. 


The 
HILTON HOTELS 


C. N. HILTON, President 


El Paso » Longview » Lubbock 
Abilene » Plainview 
Long Beach, Calif. 


Hotel Sir Francis Drake, San Francisco 


The New Hilton Hotel, Albuquerque 
(Ready about April 1) 














AIR CONDITIONING 


(Continued from Page 13) 


added to two ultra-modern neighborhood 
theatres, the Village and more recently 
the Lakewood. The Lakewood installation 
is similar to that of the Great National 
Life Building. 

Year-around air conditioning in the re- 
tail store of Sears, Roebuck & Company 
is powered with two 120 horsepower gas 
engines, multiple V-belted to two am- 
monia compressors which furnish refrig- 
eration for the entire retail store. 

Air conditioning here increases the 
comfort of as many as 250 sales people 
serving daily from 5,000 to 10,000 cus- 
tomers and is rated one of the most efh- 
cient and economically-operated plants in 
this vast merchandising chain. 

The three retail floors are completely 
air conditioned, with full temperature and 
humidity control. One of the ten large 
plants air conditioned in 1936 by Sears, 
the lay-out consists of many efficient and 
economical features worthy of study by 
anyone considering air conditioning. 

Dallas Gas Company installed gas en- 
gine powered air conditioning equipment 
for the company’s commercial lobby and 
an adjoining independently operated coffee 
shop. In this installation the temperature 
and humidity are controlled by separate 
processes. While the gas engine is direct 
connected to a refrigerating compressor 
which handles the cooling, a Silica-Gel 
dehydration plant performs the function 
of reducing humidity. Individual controls 
of cooling and dehumidifying make it 
possible in this type of installation to 
maintain any desired combination of tem- 
perature and humidity condition, permit- 
ting complete flexibility of air condi- 
tioned space. 





Republic National Life 
Announces Changes 


Theo. P. Beasley, president of the Re- 
public National Life Insurance Company 
of Dallas, has announced several impor- 
tant changes in personnel. 

O. R. McAtee, agency director, has re- 
signed to become general agent in San 
Antonio. H. O. Hutson, formerly presi- 
dent of the American Annuity Assurance 
Company, who has been agency vice 
president of the Republic National since 
its reinsurance of the American Annuity, 
has resigned to acquire an interest in the 
Housten agency. Associated with him 
there will be W. R. Gruenig, who was 
formerly with Mr. Hutson at Omaha, 
Nebraska, in the agency department of 
the American Annuity. Mr. Hutson was 
a $1,000,000 producer for a number of 
years before becoming president of the 
American Annuity Company. 


(Continued on Page 29) 
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Chairs for Rent 


FOLDING CHAIRS 


Also Tables With Detachable 
Legs for Conferences and 
Public Meetings 


Cannon Ball Towel 
Supply Company 


2011 Orange Phone 2-9083 











OPEN and CLOS 


GARAGE DOORS 
FROM INSIDE AUTO! 





i JOC 
&* fq) =F = 
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“THE PHANTOM GUARDIAN” 


The greatest convenience to automobile own- 
ers since the advent of the self-starter. 


WHY GET OUT IN THE RAIN 
to open your garage doors or entrance gates 
when all you need to do is PRESS DASH- 
BOARD BUTTON and have them open for 
you without stopping car? 

CONVINCE YOURSELF by seeing the 
PHANTOM GUARDIAN in operation. 
To Those Interested: A Complete working 
model will be demonstrated to you in your 
home or office without any obligations on 

your part to buy. 


G. H. PETERS 
Texas Dealer 
1714 SEEVER AVENUE 
Dallas, Texas Phone 6-2634 











INSTITUTE OF 
EDUCATIONAL 
MUSIC 


ia 
Music for Every Child 
a 


Studios 
in Most Communities 
of the 
Southwest 


Southwestern Headquarters 


4625 Bryan DALLAS, TEXAS 
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* THESE FIRMS ARE Seth WITH DALLAS e@ ° 


Optical Firm Opens 


Che Britain Optical Company, headed by W. H. 
tain, has recently opened offices in the Wilson 
iding, This firm will specialize in filling doctors’ 
scriptions and repairing spectacles of all types, ac- 
ding to Mr. Britain. ‘‘The firm has all adequate 
ipment, and many years of experience in this 
i,’’ Mr. Britain said. 


New Machine for Edition-Bound 
Books 


The American Beauty Cover Company of Dallas 
recently installed the latest model automatic rounding 
and backing machine, to round and back edition- 
bound books, President C. T. Dean has announced. 

“Our special case making equipment, special facil- 











Exclusively Tires and Tubes 


hown above is the Commercial Tire Company, 
rth Harwood at Federal Streets. The firm carries 
stock continuously about four carloads of tires 
serve its North Texas territory. .... .... Haynes is 
1ager. The staff includes three city salesmen, H. S. 


Air Conditioning Equipment 
The Powers Regulator Company, manufacturers of 
pletely furnished and installed automatic tem- 
‘ture and humidity control systems for heating, 
ling, air conditioning and industrial processes, is 
resented in Texas at Dallas, El Paso, Houston and 
Antonio, with the Dallas office, 1634 Allen 
lding, since March 1, 1938, being the second di- 
t factory branch located in the state. 
the Great National Life Building, Dallas, is an- 
r of the projects on which Powers controls have 
1 selecte 





Joins Standard Fixture 


J. W. WILLIAMS 
Advertising Manager 
Standard Fixture Company 


W. Williams, who for 12 years has been iden- 
d with wholesale and manufacturing circles of 
Southwest, has returned to Dallas, to become 
ciated with Standard Fixture, Inc., in charge of 
rtising and direct mail selling. 

x a number of years, Mr, Williams was con- 
ed with one of Dallas’ oldest and best known 
lesale and manufacturing concerns, in charge 
idvertising and merchants service departments. 
eft Dallas in 1936 to assume similar duties with 
iding wholesale firm of Shreveport, La., return- 
to Dallas March 15. 

ving specialized in store arrangements, mer- 
dising, advertising and display for a number 
ears, working with hundreds of merchants 
ughout the South and Southwest, Mr. Williams 
be in position to render the customers of Stand- 
ae, Inc., many valuable services along 
e lines. 
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Cobb, C, K. Gordon and Mr. Haynes, and one terri- 
tory salesman, H. E. Devin. The Commercial Tire 
Company deals exclusively in tires and tubes, and 
handles no accessories. Mr. Haynes, who has been 
with the Dayton Tire Company eight years, has been 

manager of the Commercial Tire Company, its Dal- 
las factory branch, for about eight months. 


ities for embossing, air-brushing, rold-stamping and 
printing of covers, the latest model sewing machines 
and binding equipment, and now this further invest- 
ment of several thousand dollars in this new equip- 
ment, make the American Beauty Cover Company 
one of the best- -equipped edition- binding plants in 
the Southwest,’’ Mr. Dean said. ‘“‘Our company sells 
its products primarily through the printers, litho- 
graphers and stationery houses of the Southwest, but 
offers its entire facilities for the assistance of edi- 
tors and publishers.”’ 





Company Changes Name 


For the past 16 years The Industrial Paint & Var- 
nish Company, has operated a manufacturing plant at 
Love Field but on January Ist of this year, honor- 
ing its founder, C. D. Pratt, who had been in South- 
western paint circles for over 50 years, the firm 
changed its name to the Pratt Paint & Varnish Com- 
pany, and at the same time reorganized the Pratt 
Paint & Paper Company, which, until 1917 when it 
was sold to a Northern paint manufacturer, was one 
of the largest and most complete paint and wall 
paper stores in Dallas. 

This new, downtown store is located at Bryan 
and North Ervay Streets, directly across from the 
post office. Free parking space for customers’ cars 
has been provided in Nichol’s Parking Lot on Bryan 
Street immediately behind the new store. Arrange- 
ments have been made to extend easy monthly pay- 
ment financing on both labor and materials to home 
owners where required . 

The interior decoration of the store is in two tones 
of harmonious blue and the most modern equipment 
for showing all types of finishes and the latest wall- 
paper patterns has been installed. The store carries 
a complete stock of every kind of paint material and 

wallpaper. The paint finishes are always factory fresh 
and especially pare to give the greatest amount of 
beauty, protection and wear under Texas climatic 
conditions. The wallpaper includes all popular pat- 
terns, both washable and surefast types. 

Frank A. Pratt is president and B. B. Baldwin is 
vice president and general manager of the Pratt Paint 
& Paper Company, and also in the organization are 
W. B. (Bob) Russell, Earl C. Baldwin and Mrs. 
Edith Mitchell. 
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New Rug Cleaning Machine 


Shown above are Fred Brannon, owner of the Ideal 
Laundry and Dry Cleaning Company, 3216 Ross 
Avenue; H. W. Nelson, technician, and 
F. E. Howell, dyeing and rug specialist, with the big 


cleaning 


1939 


new rug cleaning machine which the firm recently 
installed. The machine, operating at capacity, cleans 
80 rugs a day. Mr. Brannon pointed out that often 
30 per cent of a rug’s weight is the dirt that has 
collected in it over a period of time. 
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Store Interiors and 
Fixtures, Designed by 
Sales Engineers. At YOU 
SERVICE. NO OBLIGATION 


laNe ta sow cases 


FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e DALLAS, TEXAS 





Your Volume 


Depends upon your Prospecting. 

Our Salary Savings and Bank Collection Plans will give 
you an increasing number of prospects, both receptive and 
accessible. Investigate this prospecting equipment. 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


HOME OFFICE 
TEXAS 


THEO. P. BEASLEY 


Pres. and Gen. Mar. 
THOMAS M. MOTT, 
Secy. and Actuary 
H. O. HUTSON 
Agency Vice-Pres. 
O. R. McATEE 
Director of Agencies 


DALLAS, 








“HEAD THE PEP SQUAD" 
ENERGY is when Health Registers 


Edit Fheatil 


MEANS... 


Mental Happiness. Let us help you restore and preserve your 
health by our modern methods. 
For Appointment, Call 2-5703 


DR. A. E. COSTON MRS. CLETA JONES 
Chiropractor 312 ANDREWS BLDG. Colon Therapy 























The 
AMBASSADOR 
HOTEL 


Walking distance to business conter 
And theatrical district and yet far 
enough away for quiet comfort. 


ROOMS OR APARTMENT SUITES 


New and Modern 


Air Conditioned Grill . .. Excellent Food . . . Garage . . . Beauty 
Shop ... Valet .. . Full Hotel Service . . . Rooms Have Ceiling 
Fans . . . All Outside Exposure . . . The Ambasador Adjoins 





Beautiful Sullivan Park. 


WEEKLY OR MONTHLY RATES 
TELEPHONE 2-9003 











H. B. DUNN, Manager 
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50 YEARS OF SERVICE 


(Continued from Page 5) 


Lee commissioned John Adams as a briga- 
dier general and sent him to Tennessee 
Gen. Adams was killed at the battle oi 
Franklin, not far distant from the olx 
Adams homestead in Giles county. 


The war over, Major Nathan Adam 
returned to his home and family in Gile 
county. The old Volunteer dominion ha 
seen much of fighting and raiding. It 
farms and plantations had been pillage 
and, for the lack of man power to kee 
them properly cultivated, had become de 
pleted through erosion and wild growt! 
There was little money to be made in th 
practice of law during those reconstruc 
tion days. The Adams fortune dwindle 
to practically nothing and Major Adam 
fell a victim to ill health and died. 


Mrs. Sue Pankey Adams, widow, wit! 
a brood of young children, took up th 
battle to feed, clothe and educate he 
offspring. She was admitted to Gile 
College as an instructor in mathematic 
and it was here that young Nathan re- 
ceived his education. 

In Texas, Nathan Adams landed 
squarely and firmly with both feet upon 
the ground. He had come west to carve a 
niche for the Adams. name and he busied 
himself at his job. In the bank he climbed 
upward, step by step, to bookkeeper, head 
bookkeeper, assistant cashier, cashier, vice 
president and cashier and—in January, 
1924—>president, succeeding the late E. M. 
Reardon. 

But Mr. Adams’ activities have not been 
confined to the four walls of his bank 
nor the boundaries of his city. He served 
the Texas Bankers’ Association as its pres- 
ident and often has been a member of 
important committees of the American 
Bankers’ Association. 

During the World War, upon request 
from the U. S. Treasury Department, he 
took time off from his bank to organize 
several hundred savings societies. 


Again his services were demanded n 
tionally. Always a Democrat, his out- 
standing ability as a financier attracted 
the attention of a Republican presiden 
and Herbert Hoover summoned him to 
Washington as a member of the origin! 
Federal Home Loan Board. He remained 
in Washington until the Board was o - 
ganized and the department set up, th 
he resigned and returned to Dallas. 

With the discovery of oil in the Dall 
trade territory Mr. Adams immediate 
familiarized himself with the industry. I 
was often a visitor to Mexia and oth « 
nearby pools and when the great Ea 
Texas field blew in to take its place as t 
greatest oil field of all time, Mr. Ada: 
set himself to the task of providing : 
adequate banking service to the operato: 
His leadership influenced the adoption f 
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‘exas banks of the present method of 
nancing and developing the Southwest- 
n oil industry. 
Once well up the ladder of advance- 
ent as a banker, Mr. Adams began shar- 
his talents and energy with the city 
id state of his adoption. About the time 
was made cashier of the bank, Febru- 
y 4, 1903, he began taking an active 
rt in Chamber of Commerce work and 
ym that day to this he has been a con- 
int worker in the organization. Today 
is serving his second term as a member 
the board of directors. 
Early in his Dallas career he interested 
nself in agriculture. Dallas’ main sup- 
rt at that time was the cotton fields 
North Central Texas and he realized 
it the problems of the farmers were the 
yblems of his bank. Cotton marketing 
racted him and he gave to the subject 
d movements coming out of it, much 
his time and talents. 
The Dallas Chamber of Commerce, 
king to expand Dallas’ commercial and 
lustrial activities, found in Nathan 
lams a valuable and sincere worker. H: 
ned in the struggle to locate the Elev- 
th District Federal Reserve Bank in 
ullas, which made possible the city’s 
owth as the banking hub of the South- 
In financial campaigns to further 
cessary programs of the city he has 
vays taken a leading role and today his 
iding hand can be seen in many move- 
nts designed for the betterment of the 
ty, county, state and the people. Through 
e banking facilities Dallas has to offer, 
companies have established themselves 
Dallas. Today Dallas stands as the key 
y of the oil industry. 
The growth of Dallas is reflected 
growth of its financial institutions. 
fo other city in the Southwest can boast 
heavier deposits or wider spread bank- 
1g connections than can Dallas. The 
rst National Bank in Dallas is not only 
e largest bank in Texas, but it is the 
tieth biggest bank in the United States. 
It has not been all work for Nathan 
lams. When the Texas quail season open; 
is one of the first hunters in the field. 
always does things well, so he is a 
ick shot when on the trail of game. 
is a member of fishing clubs and 
nds much time on lakes and streams, 
1 enjoys and can tell “fish stories” with 
best of sportsmen. 
He is a familiar figure upon the golf 
ks and friends say he ‘‘shoots” a bang 
game. Another sport he enjoys is 
seback riding. His favorite indoor sport 
ridge. 
Today, rounding out more than half a 
itury of continuous service to Dallas, 
bank and Texas, Nathan Adams re- 
ins vitally interested in the needs of 
people. He has never shirked public 
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duty or public responsibility, so today his 
alert and analytical mind continues to 
work on the problems confronting his 
business and the public welfare. 

Thousands will wish him well and many 
years more of useful service upon his 
golden anniversary celebration. He has 
earned them. 





UMPHREY LEE 


(Continued from Page 6) 
ulty to the highest standards of educa- 
tional performance. 

“A man whose integrity, sincerity of 
purpose and tact would win and hold the 
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Dallas Hall, S. M. U. 


confidence of those whose moral and 
financial support are essential for the 
building of a great university. 

“An administrator who, in addition to 
the usual qualifications of an executive, 
possesses the ability to delegate responsi- 
bility. 

“One thoroughly qualified in every way 
to preserve and carry on the fine tradi- 
tions of the University already established 
by its able leadership in the past.” 


REPUBLIC NATIONAL LIFE 


(Continued from Page 26) 


M. Allen Anderson has been named 
agency vice president to succeed Mr. 
Hutson. R. K. DuVall, vice president and 
treasurer, is devoting part of his atten- 
tion to the agency department in assist- 
ance to Mr. Anderson. Prager Miller, for- 
merly president of the Western American 
Life Insurance Company of Albuquerque, 
which was reinsured by Republic Na- 
tional Life in September, 1938, and Clem 
P. Hilton, former agency manager of the 
Western American Life, have accepted a 
state agency contract for Republic Na- 
tional in New Mexico. 
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A Hobby Now a Business 


After installing all manner of electrical controls 
and conveniences about his home including every- 
thing from a spotlight for his clock and instan- 
taneous floodlighting of the entire premises, G. H. 
Peters was not yet content until he made electrical 
controls for his garage doors. Imagine the conveni- 
ence of your doors opening upon approach of your 
car, simply by touch of a button in your car. It may 
be in the darkness of the night, a rainy day, or just 
a beautiful spring day when you are too indisposed 
to get out of your car, open garage doors, and back 
in your car again to drive in. How many times have 
you just left the car in the driveway rather than go 
through with so much trouble. Mr. Peters’ “‘open 
Sesame’’ garage doors is the answer to this problem. 
Such equipment is made to automatically open not 
only garage doors at home or gates at the driveway, 
but also doors where commercial cars or trucks are 
driven in. There is no complicated machinery, elec- 
tric eye, or mechanism that will easily get out of re- 
pair. Instead, this equipment, now known as the 
Phantom Guardian, has been tested and proven for 
years and found to be most practical in every way. 
A working model has been built by Mr. Peters. It 
is carried in his car to demonstrate to anyone inter- 
ested. Equipment especially designed to fit each spe- 
cific job is not expensive and further information will 
be gladly given you by telephoning 6-2634. 





Futty-PaAip INVESTMENT 
CERTIFICATES ISSUED 
$100 to $5,000 
Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D.C. 
CURRENT DIVIDENDS 4% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 
1400 MAIN STREET 











FIRESTONE CHAMPION TIRE 


Firestone’s newest contribu- 
tion to the automotive indus- 
try is the sensational new 
Firestone Champion Tire, ac- 
cording to Harry Powell, gen- 
eral manager of Skinnie & 
Jimmie Firestone Auto Supply 
and Service Store. 

“Although smartly stream- 
lined and ultra-modern in ap- 
pearance, with a revolutionary 
new ‘Gear Grip’ tread pattern, 
most of the major structural 
advantages of the new Fire- 
stone tire are not outw ardly apparent,’’ explains 
Powell. ‘‘Headlining these new structural features is 
a revolutionary new type of cord called ‘Safety Lock.’ 
It is constructed of fine quality of cotton fibre, tightly 
twisted by a new process into strands of high tensile 
strength, Treated by the famous Firestone patented 
process of gum-dipping, the ‘Safety Lock’ cord is 
still further strengthened and each fibre is locked in 
every cord, each cord is locked in every ply and the 
plies are locked to form the body of the tire. The 
result is much stronger tire body that provides the 
utmost in blowout protection. In addition, the new 
‘Gear Grip’ tread is inseparably locked to the cord 
body.”’ Skinnie & Jimmie offer 24-hour continuous 
customer consideration and at any time, day or night, 
the store is open for anything from Firestone tires 
and batteries to motor repair work on a quick service 
basis. 

Skinnie & Jimmie carry in stock a complete line of 
Firestone tires, batteries, auto accessories, as well as 
auto and home radios, bicycles and electric home 
appliances. Their motto is unique—‘‘The Home of 
that Famous Happy, Snappy, Courteous Service.’ 

“And we really try to live up to it,’’ Mr. Powell 
says. 
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THE LARGEST STOCK LIFE INSURANCE 
COMPANY IN THE ENTIRE SOUTH 
Republic Has a 36-Year Record 


Unsurpassed by Any Company 
Throughout the Nation 


Capital Stock 


$2,000,000 


January 1, 1939 - - - 


REPUBLIC INSURANCE CO. 


DALLAS, TEXAS 


FIRE 


Surplus to 
Policyholders Assets 


$5,093,912 $8,134,950 


ALLIED LINES 





















203 West Commerce Street 


TRUCK TANKS — made to your order and 


special needs 





ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY 


W. W. BANKS, President 


BUTANE 
TANKS 


Built to 
A.S.M.E. Code 








Dallas—Phone 2-5513 
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DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1875) 


2nd Unit Santa Fe Building 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-71 11 














Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 
ant selection. 


ALLEN BUILDING 


Commerce and Ervay 
R. R. WILSON, Bldg. Mgr. Phone 2-9296 









































AERIAL PHOTOGRAPHY 


INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG. 


Tel. 7-1966 | 


P. O. Box 1018 Dallas, Texas 

















Hudson & Hudson 


Industrial and Business Properties 


Sales, Leases and Management 


Great National Life Building 
Phone 7-9349 Dallas 
Alex D. Hudson James S. Hudson 
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Hewitt Rubber Corporation 
Expands Dallas Branch 


The Hewitt Rubber Corporation of 
Buffalo, has announced the expansion o} 


its Dallas warehouse facilities. On Apri 
1, due to increasing demands and growt! 
2,500 additional square feet of floor spac 
were added, making a total of 7,50 
square feet now in service. 


The Dallas warehouse was establishec 


in June, 1938, to assist the various Hew 
itt jobbers in Southern and Southwester 
territory, all of whom draw on this ware 
house, which is a direct Hewitt factor 
branch. Dallas stock provides quick de 
livery to customers located in this terri 
tory which is far removed from the poi: 
of manufacture. This warehouse is « 
especial advantage when items not reg 
ularly carried in stock by jobbers ar 
wanted, 


The building fronts 50 feet at 282! 
Commerce Street and is 100 feet deep 


The additional space recently acquired i 


directly behind the Commerce Street 


building and fronts 25 feet on Mai: 
Street and is 100 feet deep. The on 


story building is of brick construction, 


and now there are entrances on bot 
Main and Commerce Streets. 


The Hewitt Dallas warehouse stock i 


one of the largest and most complete 


stocks of industrial rubber products i: 
the Southwest. The stock includes al 


popular and representative sizes of five 
grades of roll transmission belting; also 


endless oilfield and agricultural belt 
Conveyor belting is carried in popula 
sizes from 14 inches through 30 inche 
in width, and also elevator grader belt 
Quantities of representative sizes of ho: 
are carried, as follows: Air, creamery, di 
tillate, dredge sleeves, fire, flue cleaning 
garden, gasoline, mill, paint spray, pro 
pane and Butane, rotary drilling, san 
blast, steam, water suction, water an 
welding. 

A complete stock of the proper si 
and type of couplings and fittings is ca 
ried for use on the above types of hos 
A stock of rod and sheet packings is al 
carried. 

Territory within 300 miles from Dal! 
is served by overnight freight, and b 
yond this radius, up to 500 miles, deli 
ery is on the second morning. 


TEXAS OIL 


(Continued from Page 18) 


“In view of this knowledge it is de 
initely certain that Texas could enjc 
the income created by oil over the ne 
hundred years, at least, provided th 
taxes and other operating costs perm 
the continued development of this indu 
try throughout the state,” the associatic 
points out. 
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Airline Mechanics Are Made 


(Continued from Page 21) 


ious has become the task of inter- 
wing an ever-increasing number of ap- 
ints that he leaves one night a week 
a for applicants. Nine out of ten ap- 
ants, for one reason or another, never 
past the first interview. Despite that 
, Stunkel is ever alert for new and 
1 timber. 
ssuming an applicant can pass the 
ginal tests, he is given a job as a 
ner. He doesn’t become an appren- 
until he has spent a full year get- 
an intimate view of how airliners 
maintained. During this time his only 
; are rags, brooms, brushes, cleaning 
ys and an uncommon amount of 
w grease. Fact is, if—during his year 
cleaner—he is found using a tool, 
; unceremoniously discharged. 
eing just a cleaner is a tough life for 
mbitious young engineer. All around 
his seniors are doing interesting 
gs with and on aircraft. He itches to 
a trick at overhauling an engine, 
inker with a delicate flight instru- 
t. But he cleans and wipes and wipes 
cleans. 
wut the first year is not all dull, drab 
res. Cleaners are required to attend 
apprentice night school which is held 
e weekly. The company makes a sin- 
attempt to make these sessions 
hty interesting and useful. Under the 
lage of department foremen each 
e of airline engineering is thoroughly 
ussed from text books, actual models 
blackboards. Manufacturers’ repre- 
itives are invited to give demonstra- 
; of their products. And at all times 
» youngsters have access to a growing 
ipany library. 
tunkel himself teaches many of the 
es. All instruction in theories of aero- 
imics, orientation of special studies 
in company practices find the ener- 
Stunkel giving of his unlimited 
wledge and experience. 
‘Meticulous’ is a word the meanings 
vhich we teach all our men,” says 
ikel. “All maintenance must be me- 
ous. The first meaning is to keep 
ything clean. Our first year men 
1 time on little else.” 
it at long last the first year will come 
1 end. And if the aspiring mechanic 
show aptitude in his night school 
; and do a good job as a cleaner he 
pointed an apprentice, is given a 
in pay and is assigned to a foreman 
1e of Braniff’s six maintenance de- 
nents, 
r the next 25 months he labors under 
remen, putting in a prescribed num- 
f months in each department; six 
hs in the line service department, 
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six months in engine overhaul, three 
months in accessory overhaul, three 
months in propellor overhaul, six months 
in aircraft overhaul and one month in 
instrument overhaul. 

Quotations from the Braniff mainte- 
nance manual are interesting: “Each man 
in the apprentice mechanic bracket is 
rotated from one department to another 
in order that he may gain actual work- 
ing experience in each and a thorough 
understanding of the principles he learns 
in the classroom.” 

All during his three years an “Em- 
ployee Record of Attainment” is kept. 
Carefully attached to the record are the 
grades made in night school work and 
the grades that foremen give each ap- 
prentice at the termination of his time 
in a certain department. All during train- 
ing apprentices have individual monthly 
interviews with Stunkel who notes their 
aptitude for work peculiar to each de- 
partment. At the end of his training, 
all grades, records and opinions of apti- 
tude are carefully balanced so that the 
apprentice may be graduated to a me- 
chanic’s position in the department where 
he will do the best work. 

The Braniff school was inaugurated 
October 15, 1937. Because men already 
employed had the necessary background 
to earn a certain seniority of apprentice 
rating, four men have already finished, 
hold positions as mechanics. Five more 
are just about ready to graduate. This 
year’s class of apprentices numbers 
twelve. And, keeping in mind expansion 
plans the Braniff organization has in 
mind, Stunkel is carefully selecting a new 
corps of cleaners. 

Stunkel estimates the school costs 
Braniff $500 a month additional expense. 
But he considers it money economically 
spent to have a constant source of well- 
trained men on whom he can call “to 
help accomplish our job.” 

Gone are the days when “grease mon- 
keys” kept aircraft poised for flight. 
Rigorous regulations and training such as 
the Braniff school insists upon have made 
air transportation an advanced science. 
There’s no mess, nothing unattractive 
about airline shops. Instead, maintenance 
is meticulous, is carried on in a labora- 
tory-like atmosphere. 

Mechanics are not poets. That is agreed. 
But there is poetry in the strength and 
beauty and motion of a modern airliner’s 
flight. And the mechanics are the rhythm 
of that poetry...a rhythm of constant 
care, attention and investigation. 

But as men like Braniff’s Stunkel say, 
“They don’t just get that way. Mechanics 
are made.” 
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INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 


1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 











The Praetorians 
Lite Insurance 


Company 


Chartered 1898 
Texas’ Oldest Life Insurance Co. 


Home Office 
DALLAS 


Forty-one Years of Knowing How. 
National in Scope. Mantains Legal 
Reserves and writes all Standard 
Forms of Policies. Life Insurance 
for the Whole Family on the Easy 
Payment Plan. 


J. W. PUCKETT 


District Manager for East Texas 
304 Citizens National Bank Building 
TYLER, TEXAS 


B. S. HORTON 


District Manager 
Kress Building 
HOUSTON, TEXAS 


R. S. DORBANT 


District Manager 
JACKSONVILLE, TEXAS 
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Borden Opens 


HE Borden Company has formally 


announced the opening of its new ice 


cream plant at 1811 Leonard Street, 
shown above. This modern plant, built by 
Dallas labor and Dallas craftsmen, rep- 
resents a combination of advanced engi- 
neering and modern design. It was scien- 
tifically planned for the most efficient op- 
eration of the ice cream and additional 







- 


















Ice Cream Plant 


milk equipment it was built to house. 

From the standpoint of design, the new 
Borden plant is a credit to Industrial 
Dallas. Modern lines, rounded corners, 
glass brick and all the newest architec- 
tural devices have been employed. 

To assure spotless cleanliness, all walls 
and floors are tile. The plant is stainless 
steel-equipped throughout. Due to scien- 





EERLESS OF AMERICA, Inc., 

opened its fourth factory in the 
United States in Dallas last month. This 
branch has complete facilities for man- 
ufacturing the entire Peerless line. The 
factory is located at 2218 North Har- 
wood Street, and represents an invest- 
ment of $25,000 in machinery and mate- 
rial. It has 11,000 square feet of floor 
space. 

Peerless of America, Inc., will manu- 
facture in Dallas such products as fin 
coils, unit coolers, flash coolers, finned 
cube makers, heat exchangers, controls, 
product coolers, and air conditioning 
products. However, it will carry a large 
stock of expansion valves and household 
evaporators, which are manufactured at 
the main factory in Chicago, IIl. 

The outstanding feature of the method 
of Peerless manufacturing is the auto- 
matic machines which manufacture the 
fin coils and new Thermek coil. All coils, 
etc., are manufactured upon receipt of 
order. In other words, the coils are tail- 
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or-made to the customer’s requirements. 
This method of manufacture enables 
Peerless to give twenty-four hour service 
from the time that the order is received 
at the factory until the customer receives 
his merchandise. 

Opening this plant in Dallas takes care 
of a territory which has long been 
served from the Chicago plant, but due 
to slow transportation methods, Peerless 
has been prompted to open the Dallas 
plant to better take care of the South- 
west territory—Texas, New Mexico, Ok- 
lahoma, Arkansas, Louisiana, and Mis- 
sissippi. Also, by having a plant in Dal- 
las, there will be closer contacts with the 
Peerless refrigeration supply and_ parts 
jobbers in the Southwest, as well as trade 
in general. 

Peerless of America, Inc., has made 
rapid progress in the refrigeration and air 
conditioning business. The company has 
been in business for the past twenty- 
seven years, established as the Peerless 
Ice Machine Company in 1912. At that 
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tifically planned plant design, the makin; 
of ice cream is a continuous process, fron 
receiving the milk to pasteurization 
homogenization, mix preparation, freez 
ing, hardening and packaging. The prod 
uct comes in contact only with stainle: 
steel equipment, which is taken apar 
daily, cleaned with live steam and ste: 
ilized. Mix machines and freezers are o 
the most advanced design known to tl 
industry. 

Borden’s ice cream, like all Borde 
products, is subject to Borden “qualit 
control.” The Dallas plant maintains 
quality control laboratory in which a 
products are tested and high qualit 
standards maintained. That is the reaso 
for the statement: “If it’s Borden’s, it 
got to be good,” according to Ted Robin 
son, general manager. 

One of the many interesting featur: 
of the plant is the hardening room i 
which a temperature of around 10 d 
grees below zero is maintained. The r 
frigeration coils in Borden’s hardenin 
room form the racks upon which the ic 
cream sets. Thus, temperatures are even 
throughout the room. This is important 
because temperature variations are apt | 
affect texture of the ice cream. 





Peerless of America, Inc. 
Opens Dallas Factory 


time it manufactured ice machines for 
large multiple apartment house systems, 
etc. In 1929 it gave up the manufactur 
of ice machines and devoted its entire 
manufacturing facilities to refrigeratio: 
and air conditioning coils. It has devel 
oped many new items, and the outstand- 
ing new item today is the new Therme! 
coil, made of heavy wall copper tube 

a special machine which cuts the tubing 
producing spine-like extended surfac 
from the parent metal of the tube w 
This is used in Peerless unit coolers a 
air conditioning coils and units exc! 
sively, making smaller packages and m: 
efficient product. 

M. J. Meiklejohn, who has had ma 
years of experience in the refrigeratio 
business, and who has been with Peerl:ss 
of America, Inc., for the past two an 
half years, is the manager of the n 
Dallas factory, and W. A. Honeychur 
who has had many years of refrigerat 
and air conditioning experience, and ! :s 
been in the Peerless organization for ¢t \¢ 
past two years, is assistant manager 1 
charge of the air conditioning busin ss 
in the Southwest. 

The new factory will employ, as s 
as it is in full operation, approximat: 
25 men. All factory employees and ma 
raw materials will be obtained in Dal! 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Binding 
Ask us or your printer to assist you in 
aking your sales literature more effective 
AMERICAN Beauty Cover Co. 
000-8 N. Field Street 7-5179 Dallas 














Automobile Banking Since 1911 


Frankfurt Finance Corp. 
710 North Pearl 
Telephone 7-1126 


J. E. Earnest 
Vice-Presidenz 


John Nance 
Treasurer 


¢ Frankfurt 
President 














Southwestern Blue Print Co. 


(PHOTOSTAT PRINTS ) 


105 $. Akard St. PHONE 2-8084 Construction Bldg. 














PATENT THAT IDEA 


Jno. M. Spellman 
‘> PATENT 
LAWYER 


30 YEARS RELIABILITY 
Gulf States Bidg. 2-4781 














Typewriters 
Adding Machines 
Repairs and 
Supplies 


VS. L. EWING CO. 


1606 Commerce Street Dallas, Texas | 
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SamRossMcElreathy #22) !'3: 


Ft. Worth 








INSURE 
HER FUTURE 


While You Can 


Ask Us About Our 
General-Protective 
Plans 


RIGHT INS. AGENCY 
GENERAL INSURANCE 


110 Dallas National Bank 2-7393 








2 glish Antiques 
Wilson Bros. Period Furniture 
> Porcelain Objects d’Art 


WILSON BROTHERS 
1645 Pacific 7-4982 
King’s Road London S. W. 3 England 
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DALLAS’ AVIATION STAKE 

(Continued from Page 11) 
tant for Dallas to expand its aviation 
facilities. It is sufficient to say that our 
committee believes Dallas should have an 
important role in the United States’ mili- 
tary aviation program. We intend to 
work unceasingly on this phase of our 
job. 

At Love Field, the issue is more well- 
defined and more pressing. This airport 
once carried one of the highest ratings in 
America, but the great and rapid changes 
in commercial aviation made it obsoles- 
cent. An aroused citizenship decided that 
a bond issue was required to place the 
field in first-class condition again. The 
$300,000 bond issue was voted by an 
overwhelming majority. That was last 
April. Today much of the program still 
remains to be executed. The city has ac- 
quired about half of the 100 acres of land 
needed to enlarge the field. It has widened 
and extended two of the four runways. 
Two more runways must be widened and 
extended. The 
must be erected, the additional land must 
be acquired. More lighting and drainage 
facilities must be installed. 


administration building 


There has been a great deal of delay in 
executing the Love Field program. Many 
of the obstacles have been removed, and 
our committee now feels that we have a 
more united effort, a greater appreciation 
of the airport’s value to Dallas, and 
greater prospects of complete success than 
at any time in the past. 

These facts should be borne in mind: 
Love Field is important to Dallas both 
from the volume of payrolls and business 
which it has brought to the city, and also 
from the standpoint of prestige in an era 
when cities are judged by ssuch standards 
as airport facilities. 
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WE SERVE 
MILLIONS! 


PIG STANDS 


Incorporated 














Metropolitan 
BUSINESS COLLEGE 
FOREMOST IN DALLAS FOR 50 YEARS 
An established, reliable school. Experienced 
teachers, thorough training, successful gradu- 


ates, Write, call or phone 7-8514 for informa- 
tion. 











Sales 
Rental 
Service 


In & Outdoor 
Bulletin 
Window 


NEON Tus. Lite S1cn Co. 
H. H. Ray 4-4700 Willie Flashour 

















GILL & BENNETT 


eArchitects and Engineers 
Grayson Gi1t, M. Am. Soc. C. E. 
MuRRELL BENNETT 


Great National Life Building, Dallas 























COZZENS - ROBERTSON 
SECRETARIAL SCHOOL 


A select, small school, with the finest equip- 
ment, devoted to training high-grade secre- 
taries in small, semi-private classes. 
419-22 Wilson Building Phone 7-9959 
DALLAS, TEXAS 














PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 
Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067 Dallas 














Made to fit by your 
doctor’s prescription 
Repairing 


You Save the Difference 
BRITAIN OPTICAL COMPANY 


DISPENSING OPTICIANS 
5-26 Wilson Building Phone 7-3943 











NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P.O. Box 5151 Phone 2-4586 

















Adleta Showcase & Fixture Mfg. Co. 
Allen Building 

Ambassador Hotel 

American Beauty Cover Co. 
American Body & Equipment Co. 
Atlas Metal Works 

Beaumont Port Commission 
Britain Optical Co. 

Brown Cracker & Candy Co. 
Calder & Campbell 

Cannon Ball Towel 

Coston, Dr. A. E. 
Cozzens-Robertson 

Dallas Building & Loan 

Dallas Business Reporter 

Dallas Engineering Co. 

Dallas Floor Surfacing Co. 

Dallas Gas Company 

Dallas National Bank 

Dallas Power & Light 

Dallas Tank & Welding 

Dallas Transfer & Term. Warehouse 
Dentler Maid Food 

Ewing, S. L. 

First National Bank 
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Ford Motor Company 
Frankfort Finance Corp. 
Gaylord Container Corp. 
Gill & Bennett 

Great National 

Harper Standard Engraving 
Hedgecock Artificial Limb 
Hesse Envelope Co. 

Hilton Hotel 

Hudson & Hudson 

Ideal Laundry 

Indian Paint & Wallpaper 
Institute of Educational Music 
Johnson, John J. 

Libecap Electric 

Liberty Bank 

Lindsley, J. W. 

Long, Lloyd M. 

McElreath, Sam Ross 
McKinney, Dr. C. H. 
Metropolitan Bldg. & Loan 
Metropolitan Business College 
Model Tailors 

National Hotels 
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Neon Tube Sign Co. 
Outdoor Electric Adv. 
Peters, G. W. 

Pig Stands, Inc. 
Pines-Natkin 

Pollock Paper Co. 
Powers-Regulator Co. 
Pratt Paint & Varnish 
Praetorians 3 
Republic Bank 

Republic Insurance Co. 3 
Republic National Life Ins. Co. 2 
Robinson Machine & Forge Works 2 
Sims Letter Service | 
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Skinnie & Jimmie 





Southwestern Blue Print 

Southwestern Adv. & Display Co. 

Spellman, John R. 3 
Stewart Office Supply Co. | 
Texas Cut Stone 2 
Vent-A-Hood 2 
Watson Company 

Wilson Brothers 3 
Wright Ins. Agency 33 
































Dallas Has Many 
Large, Beautiful 
Church Buildings 


ALLAS has often been referred 
to as a "City of Churches”... 
There are nearly two hundred church 
buildings in this city and many of 
them are large and beautiful. The 



















types of architecture are numerous 






The layout on the left shows sore 
of these religious edifices. We make 
all kinds of layouts and printing plates. 
We make cuts in one or more col< 






w 






for all purposes. Pastors realize + ¢ 







value of illustrated publicity and th: y 








are using halftones now more thn 








1615 Royal Street 


» 


Some Fine Church Buildings in Dallas 


HARPER STANDARD ENGRAVING CO. 


JACK HARPER, Manager 
P. O. Box 1016 


Telephone 7-5385 » 





ever before. 





» Dallas, Texas 








1939 » 









w 


SOUTHWEST BuSINE: 

















= YEARS of achievement... fifty years of 


leadership . . . fifty years during which the influence of this 
man, Nathan Adams, has spread from local to regional, and 


to national significance. 


His vigor, his enthusiasm, his vision, plus his genius for 
organization have given impetus to many of those major 
constructive plans which have combined to build up and 
sustain our great Southwest. Whatever has been good for 
Dallas, for Texas, for the Southwest, has had the enthusi- 


astic and compelling support of Nathan Adams. 


The great financial institution, which he so ably heads, 
stands as living testimony to Nathan Adams’ indomitable 


spirit of leadership and achievement. 


To epitomize Nathan Adams’ half century with the First 
National Bank in Dallas would be to summarize much of 
the history of a dramatic period in the development of the 


Southwest. 


The Texas Power & Light Company, which has served a 

great host of Texans and Texas communities during more 

S LET'S than half of Nathan Adams’ fifty years with the First 
K TEXAS National Bank, takes this occasion to pay tribute to this 


_ 
\ man, whose constant association with things progressive 


has meant so much to Dallas and to Texas. 


TEXAS POWER & LIGHT COMPANY 


Joun W. CARPENTER, President 
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3 ENGINE SIZES 


60 H. P. for light delivery 
85 H. P. for all-round hauling 
95 H. P. for extra heavy duty 
All have proved Ford V-8 economy 
—low Ford maintenance cost! 


6 WHEELBASES 


122” “One-Tonner” 


112” Commercial units 
134” Regular and Cab-over-engine 


157” Regular and Cab-over-engine 
191” School Bus Chassis 


101” Cab-over-engine 


a 42 BODY & CHASSIS TYPES 


Panel, Express, Dump, Stake, Pick- 
up — there is a Ford V-8 truck body 
or chassis type for more than 


90% of America’s hauling needs 
—the most complete line ever offered by Ford! 
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“7 12” PANEL DELIVERY 


F you're buying new hauling equipment of 

any size or type, don’t miss this year’s 
Ford trucks. Among them is a unit that will 
fit your requirements like a glove. Behind NN | fe 
them is a record of 21 years of truck building et | . _ —~ 
experience and billions of miles of hauling. nal pla phe 1 eset pr 

You will find that Ford V-8 trucks do more : i 

work in /ess time at Jess cost! Arrange an 

x America’s No. | Lineup of Modern 
6) Truck Features 


“on-the-job” test for yourself today! 
Range of six wheelbases and 3 engine 


sizes: 60, 85 and 95 H.P....42 body 
and chassis types...Big hydraulic brakes 
... Full torque-tube drive .. . Full-floating 
rear axles in trucks (%4-floating in com- 
Heavy-duty semi-cen- 
trifugal clutch... Comfortable cabs. 
Large payload space... Ford low oper- 
ating costs...Ford low upkeep costs, 
with factory exchange parts plan. 


mercial cars)... 


Built in Texas 
by 
Texas Workers 


TRUCKS AND COMMERCIAL CARS 


157” STAKE TRUCK 
(Dual wheels —extra cost) 





